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Bright by Text Evaluation Report

EXECUTIVE SUMMARY

Across the United States, large numbers of young children are affected by one or more risk factors
for environmentally influenced developmental delay. Bright by Text (BBT) aims to support children
and caregivers by delivering bite-sized and developmentally targeted doses of Bright by Three’s
(BB3) research-based curriculum and curated content from resources such as Vroom and PBS, right
to a caregiver’s cell phone. Bright by Three contracted with Marzano Research to conduct an
evaluation study that would provide actionable results. The study was designed to produce
information that could guide the BB3 leadership’s ongoing efforts to implement programmatic and
strategic improvements to advance the goals of BBT. This executive summary provides an overview
of the findings from the study and recommendations for next steps.

FINDINGS

Finding 1: Bright by Text Supports High-Risk Families

“If you're really searching for something to do, it's a hand reaching out to you.” ~NBBT
subscriber

BBT subscribers report being less overwhelmed by their role as a parent, even though they have
risk factors similar to their home visit and comparison group counterparts. BBT supports these
high-risk families with research-based resources to buffer the negative effects of poverty.

Finding 2: Bright by Text Is an Accessible and Valued Resource for Caregivers

“I just love that they're very succinct, simple, immediate things that you can do.” ~BBT
subscriber

BBT subscribers are highly satisfied with the support provided via text, as demonstrated by 97
percent reporting that they are likely to recommend BBT to another parent or caregiver. Ninety-
two percent of BBT subscribers report feeling more confident as a parent as a result of receiving the
texts, and 94 percent of BBT subscribers agree that the messages are relevant to their child’s age.

Finding 3: Bright by Text Children’s Language Development Is More On-Target or Advanced

BBT subscribers reported that their children were more on-target or advanced in language
development compared to the comparison group, and were comparable in language
development to the home-visit group. Furthermore, low-SES children in the BBT group were,
on average, three months ahead in language development compared to their low-SES
counterparts in the comparison group.

Over one-third of BBT messages encourage children’s language and literacy development through
activities such as shared book reading and play. Additionally, 76 percent of BBT subscribers report
reading to their infant four or more days a week, compared to a national sample in a study
conducted by Tomopoulos et al. (2006) where only 36.8 percent of parents reported reading four
or more days per week. Reading aloud by parents at least four days a week has been associated
with decreased need for early intervention.
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Finding 4: Bright by Text Supports Parent-Child Interactions

“It makes me feel like I am more consistently engaging with her in activities.” ~BBT
subscriber

BBT subscribers report high levels of verbal interaction with their children as measured on the
Infant Parental Involvement in Developmental Advance (PIDA). Moreover, this level of verbal
interaction is similar to caregivers engaged in a home visit intervention.

RECOMMENDATION

Continue Investing in

Bright by Text

The outcomes of the current evaluation highlight how BBT supports caregivers to engage in
behaviors that promote children’s development. These outcomes compel a continued
investment in BBT as a sustainable, low-cost intervention. Promising parenting interventions
such as home visitation are often limited by access and cost. Such interventions may seek to
improve parenting behaviors through a small number of intensive one-on-one visits. Text
messaging, however, has the opportunity to provide the same information to parents on a
consistent basis (two to four texts per week) over longer periods of time.

Another area for further investment is additional programming for BBT. While BBT
subscribers report positive perceptions of the messages, they also provided several
recommendations for program improvements during focus groups held across the United States.
Namely, BBT subscribers suggested that the message content be personalized to the needs of their
child, increase the number of messages with video resources, and include the option to receive
feedback on their child’s development within the platform.

To increase capacity to deliver community event messages, investments are needed to
develop new partnerships and expand geographic reach. Focus group participants indicated
that they would like more community event messages in order interact with peers going through
similar situations. BBT has the opportunity to build social capital through delivery of community
event messages. Social capital supports the development of meaningful connections to build
economic security. These networks and the skills to build them are important contributors to
families’ well-being. Research has shown that increased social networks may buffer depression for
low-income mothers (Small, 2013).
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INTRODUCTION

Across the United States, large numbers of young children are affected by one or more risk factors
that have been linked to academic failure and poor health (Evans, 2004). Chief among them is
family economic hardship, which is consistently associated with negative outcomes in school and
health (Yeung, Linver, & Brooks-Gunn, 2002). As early as 24 months, children in low-income
families have been found to show lags in cognitive and behavioral development compared to their
peers in higher-income families (Halle et al., 2009). Other risk factors, such as living in a single-
parent family or low parent education levels, especially when combined with poverty, can markedly
increase children’s chances of adverse outcomes (Schlee, Mullis, & Shriner, 2008). Children affected
by multiple risks—three or more risk factors—are the most likely to experience school failure and
other negative outcomes (Pungello et al., 2010).

Promising parenting interventions such as home visitation provide one way for addressing
inequities, however such programs are often limited by access and cost. Such interventions often
seek to improve parenting behaviors through a small number of intensive one-on-one visits.
Recently, alternative approaches using text messaging to provide the same information to parents,
but in smaller increments over longer periods of time have been explored. Over 96 percent of
American adults under the age of 50 have cell phones, 98 percent of cell phone owners can access
texts, and text messages have a 95 percent open rate (Anderson, 2015; Ehrlich, 2013). Given that
text messages are widely used, have a low cost, and are easily scalable, Bright by Three (BB3) has
begun implementing Bright by Text (BBT). BBT delivers bite-sized and developmentally targeted
doses of BB3’s research-based curriculum right to a caregiver’s cell phone. Each message contains a
concept, resource, or activity, and it includes a link to a landing page with more detail, links to
related resources, and examples or short modeling videos to demonstrate the behavior or activity.
The two to four weekly text messages are targeted to the age of users’ children, from 0 to 5.

METHODS OVERVIEW

Both quantitative and qualitative data were collected from three study groups (Table 1) to address
four evaluation questions. Appendix A of this report details the methods and sample. All survey
items can be found in appendix B and all survey responses in appendix C.

BBT program evaluation questions

1. To what extent does BBT support high-risk factor family enrollment?

2. To what extent does BBT provide access to research-based information and local resources

via text?

To what extent does BBT support parent-child interactions?

4. To what extent does BBT support child outcomes on par or above nationally validated
norms.

w
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Table 1. Study Groups

Subscribers to the BBT program between May 1, 2017, and May 1,

BBT 2018
Home Visit Recipients of a BB3 home visit and kit between May 1, 2017, and
December 31, 2017
. Caregivers of children ages birth through 5 not enrolled in BBT or the
Comparison

BB3 home visit program

Surveys

All surveys were administered electronically in English and Spanish using SurveyGizmo software.
Participants provided consent to participate in the online surveys, as indicated by their completion
of the survey. All participants had a minimum of two weeks to complete the online survey. All
survey items can be found in appendix B. The BBT evaluation questions addressed by each survey
are presented in Table 2 and sample sizes for each study group can be found in Table 3.

Table 2. Survey and Evaluation Questions

To what extent does BBT
Parent Stress  The PSS measures individual differences in the level of support parent-child

Scale (PSS) stress associated with raising children. interactions?

To what extent does BBT
support high-risk factor
family enrollment?

To what extent does BBT

The Perception Survey evaluates the BBT primary provide access to
program outcomes to gain a better understanding of research-based
the use or potential use of the BBT program; it also information and local
Perception identifies potential barriers to and affordances of the resources via text?

program among and across the study groups. Note: the
BBT group received the items broken into three
separate smaller surveys at the request of BB3 staff
(About You, About Technology, About BBT).

To what extent does BBT
support parent-child
interactions?

To what extent does BBT
support child outcomes on
par or above nationally
validated norms.
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To what extent does BBT

The Snapshot is a valid and reliable parent report support child outcomes on
Snapshot measure used to estimate language development par or above nationally
levels for children 2-36 months of age. validated norms.

To what extent does BBT

The StimQ is a measure of the cognitive home support parent-child

environment with four subscales:

interactions?
1. Availability of learning materials
SumQ 2. Shared reading activities I w7 R RO anes B
' support child outcomes on
3. Parental involvement in developmental advance par or above nationally
4. Parental verbal responsivity validated norms.

Table 3. Surveys by Study Group and Sample Size
BBT Sample Home Visit Sample Comparison Sample
PSS 662 226 236

About You (627)

Perception About Technology 820) 226 225
About BBT (769)
Snapshot 626 220 224
Infant READING (1637) Infant READING (281)
StimQ Infant PIDA (8083) Infant PIDA (84) N/A
Toddler PIDA (423) Toddler PIDA (183)

Focus Groups

Focus groups provide an opportunity to obtain additional and more detailed information on a topic,
where the information is enhanced by the interchange between participants. Marzano Research
provided an opportunity to participate in focus groups to BBT subscribers who responded to an
initial Profile Builder Questionnaire administered via text message, indicating that they would be
interested in providing more data for evaluation purposes. The focus group protocol can be found
in appendix B. A total of eight in-person focus groups with BBT subscribers were conducted in six
geographic areas around the country, including Arizona, California, Colorado, Indiana, New York,
and Texas.

The findings from the survey and focus group data are organized around the four primary BBT
program evaluation questions. Next, a summary is provided across the four evaluation questions.
Finally, actionable recommendations are provided to guide next steps.
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BRIGHT BY TEXT PROGRAM EVALUATION FINDINGS

1. To WHAT EXTENT DOES BBT SuPPORT HIGH-RISK FACTOR FAMILY ENROLLMENT?

BBT is designed to support high-risk families by providing them with research-based resources to
buffer the negative effects of poverty. A greater proportion of BBT subscribers (86 percent) than
comparison and home visit group members (61 and 60 percent, respectively) have at least one risk
factor (Figure 1). The most commonly reported risk factor identified by the BBT subscribers was
lack of quality health care, followed by lack of childcare, low income, and lack of affordable housing
(Figure 2). Similar to national data, families with incomes of less than $50K were more likely to
indicate multiple risk factors (Figure 3).

Figure 1. Percentage of Risk Factors by Study Group (Getting to Know You, BBT N = 1372, Comparison
N = 204, Home Visit N = 115)

100%
90% — 86%

80%
70%
’ 61%60%

60%

50%

40%

30%
30%
19%
20% 1%
o 7%
10% 4% 5% 0O 3% 206 1%
1 2 3 4 5

B BBT Comparison ™ Home Visit
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Figure 2. Proportion of BBT Subscribers Reporting Each Risk Factor (Getting to Know You, N = 1372)

Lack of healthcare

I 33%

Lack of access to quality childcare [N 13%
Income less than $50K I 12%
Unaffordable housing [N 12%
Unreliable transportation 2%
No supportive friends/family W 2%
Unemployed 0 2%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Figure 3. Number of Risk Factors by Income BBT (Getting to Know You, N = 1372)
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2. To WHAT EXTENT DOES BBT PROVIDE ACCESS TO RESEARCH-BASED RESOURCES?

Ninety-eight percent of BBT subscribers use text messages on a weekly basis (as reported on the
Technology Use survey distributed by Bright by Three), making them an effective mechanism to
communicate information. BBT messages target the whole child at both the infant/toddler (Figure
4) and preK (Figure 5) age groups.

9 4_(y e of BBT subscribers agree that the messages
0 are relevant to their children’s age

0 e are likely to recommend BBT to another

9 7 /O parent or caregiver

Figure 4. Infant/Toddler Message Topics (BBT Messages, N = 452)
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Figure 5. PreK Message Topics (BBT Messages, N = 178)
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During focus groups, BBT subscribers indicated that they valued that BBT messages are simple and
readily accessible. For infant and toddler messages, those related to social-emotional development
and approaches to learning have the highest click-through rates (CTR) (Figure 6). At the preK age
group, messages on developmental milestones and containing parent-focused information are
among the highest clicked (Figure 7).

During focus groups, BBT subscribers indicated that they would be interested in seeing more
messages with video content. Currently, 30 percent of BBT messages include videos that further
support caregivers.

“| JUST LOVE THAT THEY'RE VERY SUCCINCT, SIMPLE, IMMEDIATE THINGS THAT YOU CAN
DO IMMEDIATELY WITHOUT A LOT OF OTHER STUFF OR KNOWLEDGE.” ~BBT SUBSCRIBER
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Figure 6. Infant/Toddler Messages by Media and CTR (BBT Messages, N = 452)

< 70 70%
S 60 60%
=
o 50 50% e
= =
< (&)
<40 40% o
S0 ERE s &
30 (™
< S
18% 18% 18%
S 20 [10%] - [10%] 20%
- -
=
10 10%
S 0 — 0%
s & & é@& e & & PO
¢ o
\zq} K K & @ Q‘@ S & ol
<9 <@ <@ & <@ » &
& 82; 2}?; 6‘2' ’QQ, 82/ &Q
¥ & > & & > R
& & & ¢ =
V’QQ Q)OQO Q}Q e"d‘\\ \&Z;
O B
&
\90% Q@
Colorado Early Learning and Development Guidelines Domain
mmmm Available media Avg CTR
Figure 7. PreK Messages by Media and CTR (BBT Messages, N = 178)
40 40%
S
S35 35%
= 30 30% o
(5]
2 % 254
— ]
T 20 20% ¢@o
> o @
129 13% =
= 15 o] (o] (2226 98] (e rowe] F26] [y 22280 [y 2] s €
= 10 = 10% <
[«5]
=
& 0 N L R
X S ) S X S ) >
4\\\% & @"’Q = &Q% & Qg}y& Y & &
S & & & & S
4 Qﬁ O ‘;&“ & ¥ & Qf’d’ NS ¥ ‘SZ/ &KO
<® ¢ &L 2 % & % &L % > &
& [SS NG O N <& N S N >
v & oQA & 0QA Q 0*Q > oQQ R
S G SEERN & & S =
$ x> ) i e\é" A e\b © %\Lh
R & N & X W & O &
W g £ > & & S
X & g & A &
Y ol ° 2> D>
" 203 O N
@’b Q CJO %0(/

Colorado Early Learning and Development Guidelines Domain

mmmm Available media Avg CTR

M- MARZANO Research




Bright by Text Evaluation Report

Community partners across the country developed and deployed BBT
community event messages, which shared information on local events Join UNC-TV at School
that caregivers and children may attend. Focus group participants Street ELC on Jan. 2 at
indicated that community event messages are valued and that they 9am for a FREE Sesame
would like more of these types of messages. Arizona and Utah have a
higher percentage of views compared to number of potential
recipients (Figure 8). Future evaluations should categorize types of
community messages, such as whether events advertised are free or
not, and views. Additionally, it would be useful to know if subscribers
ultimately attend the events shared in community messages to ascertain the extent to which BBT
messages may be increasing social networks.

Street in  Communities
workshop!

Figure 8. Community Event Message Views Across States (BBT Messages, N = 390,549)
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Reaching Spanish-Speaking Caregivers

The National Center for Children in Poverty considers households where all members over age 14
speak a non-English language and are not proficient in English to be a significant risk factor. BBT
subscribers are primarily English speaking (Figure 9). In order to better understand how to extend
the reach of BBT resources to a Spanish-speaking audience, two focus groups were conducted with
parents and caregivers whose primary language is Spanish.
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Figure 9. Primary Language of BBT Subscribers (PBQ, N = 26,217)

2%
’ = English

Spanish

Focus group participants indicated that they most commonly get parenting information from
friends and family or other trusted people in their lives, such as a doctor or teacher (Figure 10).
Participants were nearly split as to what public television station they view for information
between PBS and Univision (Figure 11). Finally, participants indicated that they had not heard of
several other trusted sources for parenting and child development information, including PBS Kids,
the parenting app Vroom, the American Association of Pediatrics (AAP), and the Department of
Health and Human Services (DHHS) (Figure 12).

Figure 10. Where Do Spanish-Speaking Parents Get Parenting Information? (Spanish-Speaking Focus
Groups, N=24)
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Figure 11. Public Television Stations Viewed (Spanish-Speaking Focus Groups, N=24)
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Figure 12. Trusted Parenting Resources (Spanish-Speaking Focus Groups, N=24)
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BBT subscribers may choose to receive Spanish-language text messages. Spanish-speaking focus
group participants responded favorably to sample text messages presented (Table 4). Most focus
group participants would follow the link for an activity, and all would follow the link for an event.
These findings are similar to English-speaking focus group participant responses.
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Table 4. BBT Message Preferences (Spanish Speaking Focus Group Participants, N=24)

Message Component Yes

Would you follow the link for an activity? 82%

Would you follow the link for an event? 100%

Would you like to be able to track development? 100%

Would you like to receive texts more often than two to three times a week? 90%

3. To WHAT EXTENT DOES BBT SUPPORT PARENT/CAREGIVER-CHILD INTERACTIONS?

Children who grow up in low-income households are at an increased risk of developmental delay
and poor school achievement. An important contributing factor to this association is the cognitive
home environment. Low-income environments generally have fewer parent-child verbal
interactions and less access to resources, including learning materials. BBT messages aim to
improve parent-child interactions through messages that encourage parents and caregivers to
engage with children verbally during activities using books, toys, or other household resources.

Reading aloud and the provision of toys are associated with better child cognitive and language
development, as well as with decreased likelihood of early intervention eligibility (Payne et al.,
1994) (Figure 13). Resources such as books may represent a means of enhancing parent-child
verbal interactions. For example, when parents read aloud, they use more words and longer
utterances compared with other activities. If there are few toys and books, verbal interactions may
be limited, placing children at higher risk for negative outcomes.

Figure 13. Potential Relationship Between Resources and Child Outcomes Through Parent-Child
Interactions

HEEEIREES 0T Parent-child

the home verbal Child
(bot(())l;sS j';md interaction development
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A large existing body of literature documents the effects of reading aloud on short- and long-term
outcomes. For example, one study found that parent-child reading aloud was highly related to
receptive language in a sample of economically disadvantaged 4- and 5-year-olds (Tomopoulos et
al,, 2006). In another study, books provided at 18 months predicted both cognition and receptive
language.

Almost 80% of BBT subscribers with infant children reported having more than 10 books in their
home (Figure 14) and reading to their infant seven days a week (Figure 15). This is compared to a
sample of high-risk parents, only 36.8 percent of whom report reading four or more days per week
(Tomopoulos et al., 2006). This same study found that reading aloud by parents at least four days a
week was associated with decreased early intervention.

ED

e of BBT subscribers read baby or children's
books to their infant

0 » of BBT subscribers point or name pictures
8 4 /O as they read to their infant

Figure 14. Number of Books in the Home Parents Read to their Children (Infant READ, BBT N=216)

40%
’ 36%

35%
30%
25%
20%
20% 18% 18%

15%
10% 8%
5%
0%
0% —

0 1to 10 11 to 30 31to 50 51to 100 More than
100

Percentage of Parents Responding

Number of books
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Figure 15. Number of Days a Week Reading to Baby (Infant Read, BBT N=216)

57%

PERCENTAGE OF PARENTS RESPONDING
6%

« Il 9%
>~ I 0%
o Il 7%
o B 2%

o | 0.46%
= I 2%
[\S]

NUMBER OF DAYS

PIDA assesses the frequency and quality of teaching activities parents engage in with their children,
such as pointing out and naming objects around the house or in supermarkets. BBT subscribers
report high levels of verbal interactions on the infant (Figure 16) and toddler (Figure 17) PIDA.
Previous research suggests that parent-child verbal interactions are important for supporting child
outcomes (Tomopoulos et al., 2006).
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Figure 16. BBT Subscriber Responses on the Infant PIDA

Do you play roll-a-ball games with your baby while
sitting on the floor or bed with her/him?

Do you play with your child and show her/him how to

put blocks and other things in a container (example: _ 83%

plastic tub, bag, can)?

Do you show your child how to press buttons or turn

ot swi I 57
nobs (examples: toys, light switches, faucets, doors)

Do you teach your child body parts by playing with

her/him and touching parts of the body while saying _ 96%

each part's name?

Do you play with your child and show her/him how to
pile up baby blocks or use other toys that stack up in a 90%
tower?

Do you take the time to point out the names, the colors,

or the sizes of items in the grocery store when taking _ 77%

your child there?

Do you have the opportunity to point to things around

0,
the house and name them for your child? I, 5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Figure 17. BBT Subscriber Responses on the Toddler PIDA

Have you or do you play make-believe games with your

child in which you sit at the table or on the floorand ||  GGcIEEGINIIEEEE 2

pretend (i.e. serving food to stuffed animals or toys)?
Have you or do you show your child how to put or drop

blocks and other things in a container such as a plastic || N R RNRRNIGNGEIEDEE o5%

box, bag or can?

Have you or do you show your child how to use tOyS that _ 98%
0

have buttons to press or knobs to turn?

Have you or do you teach your child body parts? | NS 59
Have you or do you teach your child colors? - | N 0%

s e othor taps that atack up i towers . N ;'
0

blocks or use other toys that stack up in a tower?

Have you or do you teach your child counting? | NN 957

If you take your child to a grocery store, have you or do

0,
you point to things and name them for your child? 2%

o md the houte andl name them fn your ey I ;'
0

around the house and name them for your child?

Have you or do you teach your child letters? ||| |GczcIEIIIEEEEE -

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Stress and Parent-Child Interactions

Economically disadvantaged mothers are less likely to verbally interact with their children due in
part to lower levels of education and higher rates of depression (Aber, Bennett, Conley, & Li, 1997).
Parent stress was assessed in all study groups using the PSS. Parents in all three study groups
reported average levels of stress compared to a similar national sample (Berry & Jones, 1995)
(Figure 18). Statistical analyses revealed no significant differences among the groups on their
average PSS score. The items on the PSS with greatest variability were related to time and
resources (Figure 19). And while all parents worry, BBT subscribers are the least overwhelmed
with their parenting responsibilities. Ninety-two percent say they feel more confident as parents as
aresult of receiving the texts. These responses also speak to the point that parents have little time
and the bite-size pieces of information coming to parents weekly in the form of texts may provide a
“just in time” intervention.
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» of caregivers said they felt more

confident as a result of Bright by Text

messages

Figure 18. Parent Stress Scale Average Score (Caregiver Feedback, BBT N = 662, Home Visit N = 227,
Comparison N = 230)
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Figure 19. Time and Resource Parent Stress Scale Items (Caregiver Feedback, BBT N = 662, Home Visit

N =227, Comparison N = 230)
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“I would say that I do feel more confident and more informed. I like that it’s a
bite-size piece of information so it’s very easy to incorporate it into your day,
and it makes me feel like I am more consistently engaging with her in activities
that are going to be developmentally beneficial.”

“If you’re really searching for something to do,
it’s a hand reaching out to you.”

“It’s aftirming as a parent, reading and seeing, ‘Oh, I am doing that.” He is doing
that already.”

“When we get a text about something we’re already doing . . . it’s reassurance
that we’re on the right path.”

4. To WHAT EXTENT DOES BBT SuPPORT CHILD OUTCOMES?

Children experience a wide variety of home learning environments (Bradley, 1993). Research has
established that children enter school with significantly different knowledge of words (Hart &
Risley, 1995). This gap has been attributed largely to the different rates in word exposure that
children hear in the home. This gap in language and literacy continues to widen as children
continue through school. Given that significant differences in language and literacy arise from the
home experience, it is even more critical to empower parents with knowledge and encouragement
to support and reinforce child development.

In the current evaluation, caregivers reported on their child’s language development using the
Snapshot. On the Snapshot when the difference between a child’s developmental age (parent
report) and the actual age based on birth date is greater than six months, the child’s language
development is classified as “below” and a recommendation could be given to caregivers to seek
professional guidance from a pediatrician. When the difference between the developmental age and
actual age is +/- five months, a child’s language development is considered “on-target.” Finally,
when the difference between the developmental age and actual age is greater than six months,
language development is considered “ahead.”

BBT and comparison children are similar in chronological age, while the home visit group is
significantly younger than either the comparison or BBT groups (Figure 20). BBT children are, on
average, more developmentally on-target or advanced compared to the comparison group and are
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similar to the home visit group (Figure 21). Because one of the primary outcomes of BBT is to
support enrollment of high-risk families, we further examined differences in children’s language
development between groups at income levels below $50,000. We found that high-risk children in
the BBT group were significantly more likely to be developmentally on-track or advanced
compared to the comparison (Figure 22). This difference represents on average a 3-month gap
between the BBT group and comparison group at-risk children in language development.

Figure 20. Average Child Age in Months (LENA Snapshot BBT N = 625, Home Visit N = 222, Comparison
N =236)

30

25

20

15

10 l
0

Comparison Home Visit

2}

B Average Age (mos)

Figure 21. Child Language Development (LENA Snapshot BBT N = 625, Home Visit N = 222, Comparison

N =236)
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Figure 22. Child Language Development in High-Risk Families (income less than $50K, LENA Snapshot
BBT N = 299, Home Visit N = 195, Comparison N = 121)
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SUMMARY AND CONCLUSIONS

The information provided herein is intended to provide a roadmap for the BB3 leadership to make
programmatic changes, as well as establish metrics aligned with the goals for the purpose of
continuous improvement. The key findings and recommendations will ultimately guide the BB3
leadership in collaboration with key partners to shape the next steps in supporting children and
caregivers to achieve positive outcomes. BBT subscribers value the text messages, making it an
effective program to support their interactions with children and increase their confidence as
caregivers. The data presented here present the many strengths of BBT, which the program
continues to build on.

FINDINGS

Finding 1: Bright by Text Supports High-Risk Families

“If you're really searching for something to do, it's a hand reaching out to you.” ~NBBT
subscriber

BBT subscribers report being less overwhelmed by their role as a parent, even though they have
risk factors similar to their home visit and comparison group counterparts. BBT supports these
high-risk families with research-based resources to buffer the negative effects of poverty.

Finding 2: Bright by Text Is an Accessible and Valued Resource for Caregivers

“I just love that they're very succinct, simple, immediate things that you can do.” ~BBT
subscriber

BBT subscribers are highly satisfied with the support provided via text, as demonstrated by 97
percent reporting that they are likely to recommend BBT to another parent or caregiver. Ninety-
two percent of BBT subscribers report feeling more confident as a parent as a result of receiving the
texts, and 94 percent of BBT subscribers agree that the messages are relevant to their child’s age.

Finding 3: Bright by Text Children’s Language Development Is More On-Target or Advanced
BBT subscribers reported that their children were more on-target or advanced in language
development compared to the comparison group, and were comparable in language
development to the home-visit group. Furthermore, low-SES children in the BBT group were,
on average, three months ahead in language development compared to their low-SES
counterparts in the comparison group.

Over one-third of BBT messages encourage children’s language and literacy development through
activities such as shared book reading and play. Additionally, 76 percent of BBT subscribers report
reading to their infant four or more days a week, compared to a national sample a study conducted
by Tomopoulos et al. (2006) where only 36.8 percent of parents reported reading four or more
days per week. Reading aloud by parents at least four days a week has been associated with
decreased need for early intervention.
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Finding 4: Bright by Text Supports Parent-Child Interactions

“It makes me feel like I am more consistently engaging with her in activities.” ~BBT
subscriber

BBT subscribers report high levels of verbal interaction with their children as measured on the
Infant Parental Involvement in Developmental Advance (PIDA). Moreover, this level of verbal
interaction is similar to caregivers engaged in a home visit intervention.

RECOMMENDATION

Continue Investing in

Bright by Text

The outcomes of the current evaluation highlight how BBT supports caregivers to engage in
behaviors that promote children’s development. These outcomes compel a continued
investment in BBT as a sustainable, low-cost intervention. Promising parenting interventions
such as home visitation are often limited by access and cost. Such interventions may seek to
improve parenting behaviors through a small number of intensive one-on-one visits. Text
messaging, however, has the opportunity to provide the same information to parents on a
consistent basis (two to four texts per week) over longer periods of time.

Another area for further investment is additional programming for BBT. While BBT
subscribers report positive perceptions of the messages, they also provided several
recommendations for program improvements during focus groups held across the United States.
Namely, BBT subscribers suggested that the message content be personalized to the needs of their
child, increase the number of messages with video resources, and include the option to receive
feedback on their child’s development within the platform.

To increase capacity to deliver community event messages, investments are needed to
develop new partnerships and expand geographic reach. Focus group participants indicated
that they would like more community event messages in order interact with peers going through
similar situations. BBT has the opportunity to build social capital through delivery of community
event messages. Social capital supports the development of meaningful connections to build
economic security. These networks and the skills to build them are important contributors to
families’ well-being. Research has shown that increased social networks may buffer depression for
low-income mothers (Small, 2013).
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The research department at Marzano Research supports partners in improving education
systems, practices, and outcomes for all learners.

Founded in 2008, Marzano Research began working with state and local education
organizations and practitioners to understand the challenges they face and support them
in defining the questions, conducting the research, and implementing the answers to
enhance educational results.

Today, Marzano Research has grown to become one of the leading research organizations
in the country, providing rigorous research, evaluation, and technical assistance to
federal, state, local, and private partners. As part of that work, we serve as the lead for the
Regional Education Laboratory in the central region, working with state and local
education agencies in seven states as thought partners and researchers to address some
of the most challenging issues in education.
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APPENDIX Al1. METHODS AND SAMPLE: SURVEYS

Surveys were administered to collect both perception and outcome data from Bright by Text (BBT)
users, home visit participants, and a comparison group. All surveys were administered via
electronic survey in English and Spanish using SurveyGizmo software. Participants provided
consent to participate in the online surveys, as indicated by their completion of the survey. All
participants had a minimum of two weeks to complete the online survey. All surveys can be found
in appendix B. The BBT outcomes evaluated by each survey are presented in Table Al.

Table Al. Survey Type and Bright by Text Evaluation Questions Addressed

To what extent does BBT support parent-child

Parent Stress Scale . . 18
interactions?
To what extent does BBT Support high-risk factor family
. enrollment?
Perception
To what extent does BBT provide access to research- 31
e About You . . .
based information and local resources via text? 9
e To what extent does BBT support parent-child 11
Technology . .
interactions? 11
o AbewtEET To what extent does BBT support child outcomes on par
or above nationally validated norms?
Sierodion To what extent does BBT support child outcomes on par 59

or above nationally validated norms?

To what extent does BBT support parent-child

interactions?
StimQ ) 40
To what extent does BBT support child outcomes on par

or above nationally validated norms?

PARENT STRESS SCALE

The Parent Stress Scale (PSS) is an 18-item survey developed as a short “direct measure of
individual differences in the level of stress associated with raising children” (Berry & Jones, 1995, p.
465). It was initially developed and validated with 358 respondents. Items were drawn from the
literature base and addressed both the positive and challenging aspects of parenthood. Berry and
Jones report an alpha of .83. For the purpose of this study, the survey was administered online via
SurveyGizmo software.

PERCEPTION SURVEY

Marzano Research developed the Perception Survey in partnership with Bright by Three (BB3)
staff. It follows research-based guidelines that include five steps to ensure that the time spent
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creating, administering, and tabulating data leads to accurate and useful information (Harlacher,
2016). The five steps are outlined below:

Determine the goal or goals of the survey.

Define the information needed to address each goal.

Write the questions.

Review the survey for alignment with goals and adherence to research-based guidelines for
writing questions.

5. Organize and format the survey.

W=

The 62 Perception Survey items were primarily close-ended, multiple choice response options.
Questions were formed around the BBT primary program outcomes to help researchers gain a
better understanding of use or potential use of the BBT program. They also identify potential
barriers to and affordances of the program among and across the study groups. The home visit and
comparison groups received a single perception survey, while the BBT group received the items
broken into three separate surveys at the request of BB3 staff. Surveys were administered online
using SurveyGizmo, a commercial online survey software.

SNAPSHOT

The items in this questionnaire are ordered roughly in developmental sequence, beginning with
skills observed in infancy and progressing through the third year of life. The first time the Snapshot
is completed, the parent begins with the first question, regardless of the age of the child.
Consequently, parents of toddlers will answer questions about behaviors like babbling or first
words, to which they should answer “yes” if they consistently observed the behavior in the past. To
minimize completion time, the Snapshot stops after they answer five “not yet” responses in a row,
and then the questionnaire is automatically scored. The Snapshot takes only a few minutes to
complete for infants, and may take around five minutes or more to complete for older children.

When a child’s estimated language development age (DA) is more than six months behind his or her
current age (CA), the LENA Foundation, an organization that created the standard for measuring
talk with children birth to three, recommends that the parent schedule a comprehensive evaluation
with a pediatrician or language professional (Gilkerson & Richards, 2008). The Snapshot has
demonstrated high levels of concurrent validity compared to professionally administered language
assessments and has shown excellent test-retest reliability with a subset of the normative sample.
These results suggest that it can be validly and reliably used to estimate language development
levels for children 2-36 months of age in populations similar to our normative dataset (Gilkerson &
Richards, 2016).

StimQ

The StimQ assessed participants’ cognitive home environments. It is a questionnaire designed for
use in research and clinical settings that is based on a structured interview with the child's
caregiver (NYU Langone Health, n.d., p. 35). StimQ is validated for use in low-income populations
and does not require a home visit. It has good internal consistency (Cronbach o =.88), test-retest
reliability (intra-class correlation coefficient, 0.93), and criterion-related validity (correlation with
HOME [Home Observation for Measurement of the Environment] score, 36r = 0.55; P <.001), and is
gender neutral. It also has good concurrent validity with developmental measures and is correlated
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with the Bayley Scales of Mental Development Index (semi-partial correlation is 0.45; P <.001).
StimQ has been used in several recent studies of early child development performed with urban,
economically disadvantaged populations.

StimQ-I (Infant) comprises four subscales:

1. Availability of Learning Materials assesses provision of developmentally appropriate toys
(e.g., rattles, toy instruments, or dolls with a human face) (score range, 0-6).

2. StimQ READ assesses shared reading activities. [tems within StimQ Read assess frequency
of reading activities, number of books in the home, and diversity of book content shared
with the child (score range, 0-19).

3. Parental Involvement in Developmental Advance (PIDA) assesses the frequency and quality
of teaching activities parents engage in with their children, such as pointing out and naming
objects around the house or in supermarkets (score range, 0-7).

4. Parental Verbal Responsivity assesses verbal interactions between parents and their
children, such as whether they play peekaboo or sing lullabies (score range, 0-11).

The StimQ was sent directly to BBT subscribers via text message and was not sent to the
comparison group.

RECRUITMENT

Survey recruitment and response rates are summarized in Table A.2 and examples of the
invitations sent are included as Figure A.1.

Home Visit Group

The Marzano Research team used a recruitment strategy that considered optimal days and times
for data collection efforts in order to ensure the highest possible response rates. Once the sample
was identified, home visit participants were systematically recruited via SurveyGizmo (see the
recruitment flyers in Figure A.1). Each flyer contained a link that directed interested participants to
a survey. All survey respondents had the option of taking the survey in English or Spanish. Initial
surveys were sent out on Tuesday mornings with reminders on Thursdays for two weeks. The
Perception and Snapshot surveys were initially sent to the PSS respondents, with a larger sample
size occurring after a week. All survey respondents who completed a survey and entered an
accurate email address were sent a $25 Amazon e-gift card.

Comparison Group

The comparison group was recruited through Colorado organizations that target parents and
caregivers of children ages 0 to 5 years from diverse backgrounds across the different regions of
Colorado that might be similar in demographics to the BBT group. A recruitment email and flyer to
access the PSS was first sent to managers of list services for eleven different Colorado organizations
who then forwarded the email to potential participants in their lists.

Colorado Statewide Parent Coalition and Providers Advancing School Outcomes (PASO)
Mile High Early Learning—Babies Ready for College

Early Childhood Council Leadership Association (ECCLA)

Early Childhood Council of Grand County (Grand Beginnings)

=W
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Denver Early Childhood Council

The Early Childhood Partnership of Adams County (ECPAC)
Arapahoe County, Tri-County Health Department

Denver Early Head Start

. Early Childhood Colorado Partnership

10. Colorado Public Libraries

11. FFN Strategic Partnership Action Network

© N !

Similar to the home visit group recruitment, the PSS was sent through listservs first. The Perception
and Snapshot surveys were then emailed directly to anyone who completed the PSS. If a sample of
225 was not met within one week of this initial email, additional recruitment began by asking the
primary listserv managers to share with their lists. Respondents had the option of taking the
surveys in English or Spanish, and they received a $25 Amazon e-gift card after completing each
survey.

BBT Group

The BBT group received all surveys via a link within a text message sent from the BBT SurveyGizmo
platform. Respondents could take the survey in English or Spanish. No incentive was provided for
participants in this group.

Table A2. Survey Recruitment and Response Rates

Survey Type Responded

PSS (home visit) 226
PSS (comparison) 236
PSS (BBT) 662
Perception (home visit) 226
Perception (comparison) 225
Perception (BBT
ption (BBT) 627
About You
820
About Technology
769
About BBT
Snapshot (home visit) 220
Snapshot (comparison) 224
Snapshot (BBT) 626
StimQ (home visit) 281
Infant READ 84
Infant PIDA 183

MARZANO Research




Appendix A

Survey Type Responded

Toddler PIDA
StimQ (BBT)

1637
Infant READ

8083
Infant PIDA

423
Toddler PIDA

Figure Al. Invitations for Home Visit and Comparison Groups to Participate in Survey

L 3% 0606000000000 00000000.00004
Lok Al 28 20 2% 28 28 2% 28 b b b . Sk 4

Bright by Three wants to hear from you!
Be one of the first to take this 5 minute survey about your
parenting experiences and rgceive a $25 Amazon e-gift
card.

The first 200 persons completing and submitting an online survey by 11:59pm MDT on April 30,
2018 will receive a $25 gift card. You must submit a fully completed survey online and include
required contact information. There is a imit of one survey per person and ane gift card per persan.

For questions or further contact Kara.\ om

NO PURCHASE OR PAYMENT OF ANY KIND IS NECESSARY TO RECEIVE A
GIFT CARD.

000009090000 0000000000000000
® O ¢ ¢ 0 ¢ ¢ ¢ O O O O
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Bright by Three wants to hear from you! Please take
5 minutes to share your experiences with technology
and receive a $25 Amazon e-gift card.

Persons completing and submitiing an online survey by 11:59pm MDT on May 7,
2018 will receive a gift card. You must submit a fully completed survey online and

include required contact information. There is a limit of one survey per person
and ane gift card per family or household. For questions ar further information, contact

Kara Underwood at Kara.Underwood@marzanoresearch.com

NO PURCHASE OR PAYMENT OF ANY KIND IS NECESSARY
TO RECEIVE A GIFT CARD.
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Bright by Three wants to hear from you! Please take 5
minutes to tell us about your child's language skills and
receive a $25 Amazon e-gift card.|

Take the survey now!

Persons cnmp]emg and submitting an online survey by 11:59pm MDT on XXX, 2018

will rex a gift card. You must submit a fully complete: d survey online and |n|:|ude

requlred contact information_ There is a limit of ane survey per persan and one gift

card per family or househald. Fnrquesllons or further |nlarma!|un contact Kara Underwood
at Kara Underwood@marzar

NO PURCHASE OR PAYMENT OF ANY KIND /S NECESSARY TO
RECEIVE A GIFT CARD.
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APPENDIX A2. METHODS AND SAMPLE: FOCUS GROUPS

Focus groups provide an opportunity to obtain additional and more detailed information on a topic;
the information is often enhanced by the interchange between participants. Marzano Research
provided an opportunity to participate in focus groups to BBT subscribers who responded to an
initial Profile Builder Questionnaire (PBQ) administered via text message, indicating that they
would be interested in providing more data for evaluation purposes. Marzano Research developed
a protocol to guide focus groups and to gain participants’ perspectives on the quality and usefulness
of BBT. BB3 leadership provided feedback and approval on the focus group protocol, which can be
found in appendix B.

Marzano Research conducted a total of eight in-person focus groups with BBT subscribers in six
geographic areas around the country, including Arizona, California, Colorado, Indiana, New York,
and Texas. Marzano Research contacted representatives at PBS partner television stations in each
geographic area, including one in North Carolina where phone interviews occurred in lieu of a focus
group (see Table A.3). The initial call to each PBS station representative was to confirm the
purpose, timeline, and logistics of each focus group. Marzano Research asked station
representatives to assist with focus group facilitator recruitment by recommending experienced
candidates in their areas—individuals with prior experience leading focus groups. Facilitators were
selected in each geographic region to lead a group based on qualifications, experience, availability,
and negotiated rate of pay. All facilitators had advanced degrees in education, development, or a
related field. Once contracted to do the work, each facilitator was provided with a packet of
materials comprising

o afacilitator guide to assist with the logistics of preparing for and running the focus group,

o the focus group question protocol,

e asign-in sheet for participants to provide their email addresses for incentive disbursement,
e aPowerPoint slide deck to display during the event,

e acopy of the scope of work, and

e aninvoice to submit when work on the project was complete.

Marzano Research conducted individual training calls with each facilitator to review these
materials and to answer questions about the protocol, the role and expectations of the facilitator,
and the support that would be provided by the local station. Station representatives provided
directions to the stations, parking instructions, building entry protocol, room accommodations for
focus groups, light refreshments, and childcare options. The focus groups lasted approximately one
hour. Focus groups were audio recorded to ensure accuracy during later coding and analyses.

Table A3. Focus Group Partner Stations and Contacts

Partner Station Contact Person(s)

Arizona, Arizona PBS Aaron Searles
California, ValleyPBS Natali Carrera
Colorado, Rocky Mountain PBS Rebecca Levy / Sheila Littlejohn
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Partner Station Contact Person(s)

Indiana, WFYI Gail Strong
New York, WNET Janice Fuld / Nora Jones
North Carolina, UNCTV Jade Packer
San Antonio, KLRN Maricella Borroel

Focus GROUP RECRUITMENT

Marzano Research used the PBQ to first identify individuals who responded yes to being “interested
in helping to improve Bright by Text.” After compiling this list, the team utilized zip code data to
identify participants that lived within a 5-, 10-, and 15-mile radius of each focus group location.
Once the sample was identified, participants were systematically recruited via SurveyGizmo (see
Figure A2). The flyer contained a link that directed interested participants to a registration survey.
Initially, participants residing within a five-mile radius were contacted and invited to be part of the
focus group. Over a period of two weeks, the radius expanded to include participants living within a
10- and 15-mile radius of the site to increase the sample size. Participants who agreed to provide
feedback in a focus group received a confirmation email with the date and time within 24 hours of
completing the survey. The confirmation email also stated the address of the focus group site and
whether childcare would be available. Email reminders were sent out weekly to participants on
either a Tuesday or Thursday morning. A final email reminder was sent the day before the event.
Participants who attended the focus groups received a $50 Amazon e-gift card. The recruitment
process is summarized in Table A.4.

Of the participants recruited in North Carolina, seven registered for the focus group event, but none
of the registrants attended. The facilitator waited one hour past the scheduled start time for
participants to arrive at the station. The next day, Marzano Research emailed all of the registrants
with an offer to participate in a 30-minute phone interview in exchange for a $40 Amazon e-gift
card incentive. Of the seven who were invited, two responded and participated in individual
telephone interviews. The calls were recorded and the audio was transcribed for use in analyses.

Efforts were made to recruit Spanish-speaking focus groups in Colorado and New York. Spanish-
language registration was offered. However, after multiple attempts to recruit, only one person
registered in Colorado and two in New York City. These groups were canceled, and the participants
were offered the opportunity to attend one of the other focus groups or participate in an individual
telephone interview. None responded to this invitation.

A total of 73 people registered for the focus groups and 36 individuals participated. Additional
demographic information, including geographic representation and participant characteristics are
presented in Table A.5.
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Figure A2. Invitation to Participate in Focus Groups

We hope you and your child are enjoying Erlgﬁt By Text. We want
to know what you think about the texting program.

Please join us to share your thoughts for a $50 Amazon e-gift
card. This group discussion will take place at the Phoenix, AZ PBS
Station.

Space is limited, so complete the registration below to choose a
time and date as soon as possible.

Click Here to Register

Table A4. Focus Group Recruitment

Date and Total Who | Total Who

Time of Received | Responded

Recruitment

PBQ Yes on PBQ Sample Registered | Participated

Geographic
sl Focus Group
5/15/18
Arizona
9:30 a.m.
5/9/18
California =y
9:00 a.m.
5/3/18
Colorado
9:30 a.m.
5/3/18
Indiana
11:00 a.m.
New York / 5/10/18
New Jersey 9:00 a.m.
North 5/15/18
Carolina 1:00 p.m.
5/15/18
Texas
9:30 a.m.

* Participated via phone interview

1759 191 (11%) 46 (24%) 11 (24%) 2 (4%)
2546 196 (8%) 60 (31%) 11 (18%) 5 (8%)
4 (3%) 3 (2%)
8988 582 (6%) 154 (26%) 9 (6%) 5 (3%)
7 (5%) 6 (4%)
1153 147 (13%) 53 (36%) 9 (6%) 5 (3%)
1394 466 (33%) 105 (22%) 12 (11%) 4 (4%)
2406 215 (9%) 19 (9%) 7 (37%) 2*(11%)
2458 243 (10%) 30 (12%) 5 (17%) 4 (13%)
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Table A5. Focus Group Sample

Geographic Private Insurance Primary Recommend BBT Number of
Region Caregiver Children Enrolled

2 4 2 6 0 5 1

California 4
Colorado 9 5 13 1 14 0 12 2
Indiana 3 2 5 0 5 0 5 0
New York / 3 1 4 0 4 0 4 0

New Jersey

North Carolina 0 2 2 0 2 0 2 0
Texas 2 1 3 0 3 0 3 0
Total 22 13 32 3 35 0 32 3
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The research department at Marzano Research supports partners in improving education
systems, practices, and outcomes for all learners.

Founded in 2008, Marzano Research began working with state and local education
organizations and practitioners to understand the challenges they face and support them
in defining the questions, conducting the research, and implementing the answers to
enhance educational results.

Today, Marzano Research has grown to become one of the leading research organizations
in the country, providing rigorous research, evaluation, and technical assistance to
federal, state, local, and private partners. As part of that work, we serve as the lead for the
Regional Education Laboratory in the central region, working with state and local
education agencies in seven states as thought partners and researchers to address some
of the most challenging issues in education.
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PARENT STRESS SCALE

e Do you have a child?*

0 Yes
o No

e Do you have a child under three?*

0 Yes
o No

e How many children do you have?

(o}

e What are their ages?

(o}

e Are you the primary or secondary caregiver?

O Primary
0 Secondary

Please indicate the degree to which you agree or disagree with the following items.

Strongly
Agree

Strongly

Disagree Disagree Undecided Agree

| am happy in my role
as a parent.

() () () () ()

There is little or
nothing | wouldn't do
for my child(ren) if it
was necessary.

Caring for my child(ren)
sometimes takes more

time and energy than |

have to give.

| sometimes worry
whether | am doing
enough for my
child(ren).

| feel close to my
child(ren).
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Strongly
Disagree

Disagree

Undecided

Agree

Strongly
Agree

| enjoy spending time
with my child(ren).

()

()

()

()

My child(ren) is an
important source of
affection for me.

()

Having child(ren) gives
me a more certain and
optimistic view for the
future.

The major source of
stress in my life is my
child(ren).

Having child(ren)
leaves little time and
flexibility in my life.

()

Having child(ren) has
been a financial
burden.

()

It is difficult to balance
different
responsibilities
because of my
child(ren).

The behavior of my
child(ren) is often
embarrassing or
stressful to me.

If I had it to do over
again, | might decide
not to have child(ren).

()

| feel overwhelmed by
the responsibility of
being a parent.

()

Having child(ren) has
meant having too few
choices and too little
control over my life.
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Strongly
Disagree

Disagree

Undecided

Agree

Strongly
Agree

| am satisfied as a
parent

()

()

()

| find my child(ren)
enjoyable

()

()

()

e  What type of health insurance does the child have?

©O o0 0O

Private (through parent/caregiver)
Medicaid or CHP

[ don't know

Prefer not to respond

e Please provide your preferred email address to receive the $25 Amazon e-gift card.

(0}
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PERCEPTION

e Do you have a child?*

0 Yes
o No

e How many children do you have / care for under the age of 87*

O 0O O0OO0OO0Oo
Ul U1l D W N

+

e Whatis your relationship to the child(ren) you have signed up for with Bright by Text

(BBT)?
o0 Parent
0 Grandparent
0 Other Relative
0 Friend/Neighbor
0 Other

Which of the following do you currently have?

Yes No Not Applicable
Supportive family and friends () () ()
Affordable housing () () ()
Healthcare () () ()
Quality childcare () () ()
Reliable transportation () () ()

e  Which of the following describes your employment situation?

Employed full-time outside of the home
Employed part-time outside of the home
Not employed and looking for work
Full-time homemaker

Student

O OO0 OO

e Whatis your family's annual household income?

o Under $50,000
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o $50,000-$75,000
o Over $75,000

Do you have Internet/Wi-Fi access at home?

0 Yes
o No
0 Not Applicable

Which of the following have you used in the past week at home?

Yes No Not Applicable
Mobile/Cell Phone (not () () ()
smartphone)
Smartphone () () ()
Computer () () ()
Tablet/iPad () () ()

Does your mobile/smartphone have Internet access?

0 Yes
o No
0 Not Applicable

Does your mobile/smart phone have an unlimited data/Internet plan?

0 Yes
o No
0 Not Applicable

Do you actively use push notifications/alerts from apps on your mobile/smart phone?

0 Yes
o No
0 Not Applicable

Does your mobile/smart phone have an unlimited text message plan?

0 Yes
o No
0 Not Applicable

Have you ever downloaded a parenting app?

Yes

No, but I am interested in doing so
No

[ am not sure

o
o
o
o
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Which of the following do you do regularly on your mobile/cell phone?

Yes No Not Applicable

Text/SMS () () ()
Email () () ()
Take photos/videos () () ()
Browse Internet () () ()
Social media (e.g., Facebook, () () ()
Snapchat, Twitter)

Watch videos (e.g., YouTube) () () ()
Listen to music () () ()
Play games () () ()
Subscribe to text programs () () ()
other than BBT

Browse parenting websites () () ()
Use parenting apps () () ()

Do you receive messages from Bright by Text (BBT)?

0 Yes
o No

e Are the messages you receive from BBT relevant/appropriate for your child's age?

0 Yes
o No
0 Not Applicable

e Have you received a Bright by Text (BBT) message about local events in your community?

0 Yes
o No

e Have you attended a local event as a result of receiving a Bright by Text (BBT) message?

0 Yes
o No

e Has Bright by Text (BBT) helped you feel more confident/informed about your child's
development?

0 Yes
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o No

e Would you recommend Bright by Text (BBT) to someone else? The 0 indicates that you
would not recommend and the 10 indicates that you would recommend it.

=]

O 0O O0OO0OO0OO0OO0OO0OO0OO0ODOo
= O 00 NOYUlL s WN -

0

o I[fthere was an app feature that helped you to track your child's development, would you

use it?
0 Yes
o No

0 Not Applicable
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e Playing with water is fun!
Talk to your child about his actions bathing in the tub or splashing in puddles.
[s picture A or B more engaging?

o A
o B
0 Neither

e Musicis a "brain stretcher"” for toddlers! It supports all areas of learning and brain growth.
Tips to incorporate music every day:
Is option A or B more engaging?

o A
o B
0 Neither

e What do you like most about Bright by Text (BBT)?

(o}

e Please provide your preferred email address to receive the $25 Amazon e-gift card.

o
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SNAPSHOT

Stop when you
answer ‘Not
Yet’ 5 times in
arow

Please read the attached instruction sheet before filling out the questionnaire.

1. When you talk to your child, does he/she look in the direction of your voice?

Yes |:|

For example: Does your child turn his/her head and/or move his/her eyes to look at Not Yet|:|

you?

Yes |:|

2. Does your child vocalize or make sounds in response to your smile or voice?
Not Yet[ ]

3. Does your child have different cries to indicate different needs?

Yes |:|

For example: Does your child’s “hungry cry” sound different from the cry he/she

makes when tired? Not Vet ]

4. Does your child express pleasure or displeasure by using sounds other than crying Ves

or laughing? [

: “ " . Not Yet[ ]

For example: Does your child make “happy” sounds or sounds of frustration?

5. Does your child bring toys or objects to his/her mouth? Yes[]

For example: Does your child mouth objects or place objects in his/her mouth? Not Yet[ ]
Yes

6. Does your child laugh? L
Not Yet[ ]

7. Does your child engage in “vocal play” by producing a wide variety of sounds?

For example: Does your child produce sounds that range from very high pitch Yes[]

(squeals) to very low pitch (growls) and does he/she produce “raspberries” by Not Yet[ ]

putting lips tightly together and blowing air to produce a vibrating play-like sound?

Yes[ ]

8. Does your child produce two or more vowel sounds, such as /ah/ or /fooh/?
Not Yet[ ]

9. Does your child recognize his/her name (or nickname)?

Yes |:|

For example: When you say your child’s name (or nickname) does it interrupt Not Yet[ ]

his/her activity such that he/she stops and looks toward you?

9. Does your child recognize his/her name (or nickname)?

Yes |:|

For example: When you say your child’s name (or nickname) does it interrupt Not Yet[ ]

his/her activity such that he/she stops and looks toward you?

Yes[]

10. Does your child shout or use vocalizations / make sounds to get your attention?
Not Yet[ ]

11. Does your child imitate sounds you or others make? Yes|:|
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Not Yet[ ]
12. Does your child repeat two similar sounds together (not necessarily referring to Ves
a specific object or person)? [
Not Yet[ ]

For example: Does your child say things like “bababa” or “dadada”?

13. When you say things to your child such as “want up?” or “bye-bye” does your Yes|:|
child respond by lifting his/her arms or waving? Not Yet[ ]

14. Does your child put different sounds together?

Yes |:|

For example: Does your child say things such as “bah-dah”, “ah-bee-tah,” or “ah- Not Yet[ ]

mee-ga”?

15. Does your child vocalize while gesturing to let you know what he/she wants?

Yes |:|

For example: Does your child point or motion toward a desired object while Not Yet[ ]

vocalizing?

16. Does your child say any words besides “mama” or “dada”?

Yes |:|

For example: A “word” can be an attempt at a real word such as “ba” for “ball” or
P P Not Yet[ ]

“wawa” for “water.”

17. Does your child give you an object when you ask for it?

Yes |:|

F le: If “Gi hoes” or “Gi the ball,” d hild
or example: If you say “Give me your shoes” or “Give me the ball,” does your chi Not Yet[ ]

respond correctly?

18. Does your child follow simple one-step directions?

Yes |:|

For example: If you say “Go get your shoes” or “Put your toy on the bed,” will your Not Yet[ ]

child respond correctly?

19. When you name different objects, does your child point to them?

Yes |:|

. “ . Y4 u 2”7 \wi i
For example: If you say “Where is the ball?” or “See the truck?,” will your child Not Yet[ ]

point to the correct object?

20. Can you tell by the way your child’s voice sounds that he/she is asking a
question?

Yes |:|

For example: When your child is babbling but you can’t make out the words, can

you still tell that he/she is trying to ask a question by a rise in pitch at the end of the Not Yet|:|
babbles?

21. Does your child identify basic body parts on himself/herself? Yes[]
For example: Can your child point to his/her nose, eyes, mouth, toes, and hair? Not Yet|:|
22. Does your child say at least 10 meaningful words that you consistently

recognize? Yes[]

The words don’t necessarily have to be pronounced perfectly. For example: If your Not Yet[ ]
child consistently uses “ba” for “bottle,” this counts as a word.

23. Does your child point to objects named in books? Yes[]
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For example: If you say something like “Show me the cat,” does your child point to Not Yet[ ]
the correct picture?

24. Does your child spontaneously repeat words that he/she has heard in Yes|:|
conversation? Not Yet[ ]

25. Does your child follow two-step directions?

For example: If you say something like “Go get your shoes and put them on the Yes[ ]
table” or “Go get your coat and give it to your grandma,” will he/she respond Not Yet[ ]
correctly?

26. Does your child understand the meaning of at least four action words without
the use of gestures? Yes[]

For example: If you say “jump” or “throw” without demonstrating the action, will Not Yet[ ]
he/she respond correctly?

Yes[]

” u,

27. Does your child understand “what,” “where,” and “who” questions?

Not Yet[ ]
. G Yes[ ]
28. Does your child name familiar objects in a room?
Not Yet[ ]
: . . . Yes[ ]
29. When you point to pictures in a book, does your child name them?
Not Yet[ ]
Yes[]
30. Does your child understand “location” words such as “in,” “on,” and “out”?
Not Yet[ ]
31. Does your child combine two or more words together to form simple phrases? Yes |:|
For example: Does your child say things like “want ball” or “mommy sit”? Not Yet[ ]
Yes[]

32. Does your child have at least a 50-word spoken vocabulary?
Not Yet[ ]

33. Does your child understand the concept of “one”?

Yes |:|

For example: If you point to a group of blocks and ask your child to hand you “one, Not Yet|:|

will your child respond correctly?

34. Does your child follow three-step directions without getting distracted?

Yes |:|

For example: If you say something like “Go to your room, get your bear and bring it Not Yet|:|

to me,” will your child respond correctly?

Yes |:|

Not Yet[ ]

wuy n ou
1,

35. Does your child say me,” and “you”?

36. Does your child understand color words?

Yes |:|

For example: If you say something like “Point to the red one,” will he/she correctly Not Yet[ ]

identify the object?
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37. Is your child starting to use size concepts? Yes[]
For example: Does your child say things like “big” and “little”? Not Yet|:|
Yes[]

38. Is your child using sentences that are four words in length?
Not Yet[ ]

“ ”
-S

39. Is your child adding to words to indicate “more than one”?

Yes |:|

For example: Does your child say “cats” for more than one cat, or “spoons” for
P Y Y ’ P Not Yet[ ]

more than one spoon?

40. Can your child tell you what to do with simple objects?

Yes |:|

For example: If you say something like “Here is a toothbrush, what do we do with a

toothbrush?,” will he/she tell you what it is used for? Not Yet|:|
41. Is your child adding “-ing” to the end of verbs to indicate ongoing action? Yes[]
For example: Does your child use words like “eating,” “jumping,” and “running”? Not Yet[ ]
42. Does your child use the words “a,” “an,” and “the”? Yes|:|
For example: Does your child say things like “a bed,” “an apple,” and “the ball”? Not Yet[ ]
. ) . Yes[]
43. Can your child name common shapes such as a circle, triangle, square, and star?
Not Yet[ ]
] ] ] Yes[]
44. Does your child understand concepts like “least,” “most,” and “first”?
Not Yet[ ]
] ] Yes[]
45. Does your child understand concepts like “tall,” “short,” and “long”?
Not Yet[ ]
] Yes[]
46. Does your child use the plural pronouns “we,” “they,” “them,” and “us”?
Not Yet[ ]
47. 1s your child adding “-ed” to the end of verbs to indicate an action that
. Yes[ ]
happened in the past?
Not Yet[ ]

For example: Does your child say things like “jumped” or “played”?

48. Does your child spontaneously produce sentences that are 10 or more words in | Yes |:|
length? Not Yet[]

49. Can your child name items that belong to a common category?

Yes |:|

For example: If you say something like “Tell me three fruits you like” or “Tell me the

. . . Not Yet
names of three animals,” will your child respond correctly? [
50. Can your child retell a story or event with a beginning, middle, and end without

using pictures? Yes[]

For example: Does your child tell a complete story (beginning, middle, and end) so Not Yet[ ]
you understand the story and what your child is expressing/ explaining?
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51. If you name an object, can your child describe two things about the object?

Yes |:|

For example: If you say “Tell me two things about a bike,” will your child respond Not Yet[ ]

correctly?

52. Does your child ask you about the meanings of words and then use the word in Yes[]
a sentence? Not Yet|:|

M- MARZANO Research




Appendix B

FOCUS GROUP FACILITATOR GUIDE

Thank you for partnering with Marzano Research to facilitate a focus group to gather feedback on
Bright by Text, a program of Bright by Three. This guide describes focus group facilitator roles and
responsibilities.

ROLE OF THE FACILITATOR

Your primary role as a facilitator is to foster the discussion without joining it. This is can be difficult
at times but it is essential to gain the perspectives of the participants and not guide their responses
in any certain direction. Therefore, please review the following responsibilities carefully:

1. Focus Group Preparation

e Participate in a 30-minute preparation phone call with Marzano Research.

0 Phone call will confirm the date, time, and location and review the protocol.
O Be sure to review the protocol ahead of time so you are comfortable with the
questions and PowerPoint presentation (PPT).

2. Facilitating the Focus Group

e Arrive early to make sure there is sufficient seating for your participants.

e Arrange the chairs so that participants will be able to see one another.

e Locate the bathrooms.

e Putoutsign-in sheet and refreshments (if not already out).

e Setup the recorder and the projector (you should bring a jump drive, computer, and cable
to be sure that you are prepared to show the slides that go with the focus group question
protocol).

e Ensure sign-in sheet has been completed by all participants. This is the only way they will
receive their $50 Amazon e-gift card. The code will be sent to the email provided on the
sheet.

e Start the recorder stating the date, time, and location. Double-check the recorder is
working!

e Read aloud the confidentiality slide (second slide of PPT).

e Please read the questions as written.

e Give time for thought before providing a probe or asking the question again.

e Before moving on to another question, reflect back what you've heard, allowing for
clarification.

e Make sure to pace the questions. Have a watch or clock available to track the time
periodically and move the discussion along.

3. Focus Group Follow-Up

e Thank participants for attending.
¢ Remind them that they will receive their $50 Amazon e-gift card via email from Amazon
within 7-10 business days.
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Inquire if they have any questions.

0 Ifthere are questions that you can’t answer, give them Lyn’s Marzano Research
contact information—Ilyn.bopp@marzanoresearch.com or 303-588-8249 (call or
text).

Return the room to the condition it was found in.

Scan or photograph and email/text the sign-in sheet to Lyn within 24 hours of event.
Download and email the recording and any notes to Lyn within 24 hours of event.
Destroy original documents and erase the audio after CONFIRMING RECEIPT from Lyn.

4. Troubleshooting

>

The technology doesn’t work—It is a good idea to print out copies of the slides so that you
can pass around the images if the projector/laptop doesn’t work. Alternatively, set up your
laptop so that the group can view your screen.

Someone brings a child or children—We are working to have childcare onsite but we are
dealing with parents of young children. Try to minimize the distraction as much as possible
and persevere with the group.

Someone brings a friend to participate—In the unlikely event that someone brings a
friend along, please ensure that the friend has been using BBT for at least two months and
that s/he is familiar with the program. We don’t want to turn a potential participant away if
there is room at the table. If there is no space, please thank them and let them know that we
can only accommodate pre-registered guests for the purposes of this study.

The group is too quiet—Ask the question and let them know that you will be going around
the circle asking each person to voice an answer. Give them a minute or two for thought
between the question and the answer. Use this technique as a last resort. We'd prefer the
dialogue flow naturally if possible.

The group gets hung up on a single question—Once you feel there is nothing further
coming to light, interrupt the group by saying something like, “We could talk about this one
all day, but I want to be sure I give you a chance to respond to all the questions. Let’s move
on and we can circle back to this topic at the end if we have time.”

One person dominates the group—Use the same procedure as for the quiet group so that
each person can contribute. Again, use this as a last resort.

The group gets off topic—Say, “That is very interesting. Let’s talk more about that once we
have finished with the questions for Bright by Text.”

Someone becomes emotional—While we don’t anticipate any hot button issues arising in
this protocol, it is possible that a participant may be grappling with something that triggers
him/her. Provide some comfort through reflection, allow the person to exit or regroup, and
try to move on to the next question.
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FOCUS GROUP PROTOCOL

1. Warm-up:

a. Whatdrew you to sign up for the Bright by Text (BBT)? How did you get the
information to sign up? (Slides 1 and 2)
b. Let’s talk about the sign-up process (Slide 3). Can you share your experience
registering for Bright by Text?
i. Potential prompts: Was the process easy? Was anything confusing? Did you
know you can sign up with multiple children’s birthdates?

2. Message Engagement: Let’s look at a few messages that you may or may not have seen
depending on the age of your child.

a. Slide 4—If you received this message, what (if anything) would you do differently
with your child? Would you click on the link? Why or why not? What would
motivate you to follow the links?

b. Slide 5—If you received this message, what (if anything) would you do differently
with your child? Would you click on the link? Why or why not? What would
motivate you to follow the links?

c. Slide 6—Bright by Text sends out links to local events like this one. Do you
remember receiving messages on local events in your area? Do you attend those
events? What types of events or services would you want to know about?

d. Slide 7—Here is another example of a Bright by Text message about a local event.
Would you click on the link? Why or why not? What would motivate you to follow
the link?

e. What do you like most about Bright by Text? What types of messages and resources
are most useful / least useful? Please give a specific example of a Bright by Text
message that you remember as being helpful or fun.

f. Do you feel that the messages sent to you via Bright by Text are relevant and
appropriate to your child’s age?

g. Do you feel like you receive the right number of text messages? Would you like to
receive them more often? Less often? Does the time of day you receive the text
message impact whether you pay attention to them or not?

3. Program improvements: This next set of questions will ask you about changes to BBT.

a. What type of information do you search for about how to parent/support child
development? Does Bright by Text provide this information? Would you like to
receive texts about this? What kinds of resources would you like more of? Are there
types of messages you would like to see less of?

b. Slide 8—Sometimes text messages come with images. Let’s look at these two
images. Would you be more likely to read a text with the first or second image?
Why?

c. Slide 9—Would you be more likely to read a text with the first or second image?
Why?

d. Iftexts could provide data on how your child is performing, would you like this?
Why or why not? For example, if there were a feature that would allow you to enter
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information so you could track your child’s individual development, would you use
it?

e. Some texts or apps let you keep track of how often you use the platform. For
example, what if each time you opened a link in a BBT text or clicked through to
more resources, your “streak” was monitored? Would this motivate you to read the
information and engage in the messages?

4. Program Impact:

a. Has Bright by Text helped you feel more confident or informed about your child’s
development? Why / Why not?

b. Have yourecommended Bright by Text to others? Why / Why not? What would or
what do you say to others about BBT?

5. Isthere anything else you’d like to comment on regarding Bright by Text?

Focus GRoup PROTOCOL POWER POINT

Bright by Text
Focus Group

NO Research

Thank you for participating!

Confidentiality

Today's session will be recorded to help us remember everything that is said.
Marzano Research will not share any names with Bright by Text.

All comments shared here today will be reported together or without any name
mentioned.

If you feel uncomfortable at any time today, you can leave or you can ask to
have your comments excluded from the report without penalty.

Your feedback s greatly appreciated and will provide valuable information to
improve Bright by Text for other parents and caregivers.

Questions: Lyn.bopp@marzanoresearch.com
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Signing up for BBT
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Eating, bathing, and dressing are some daily activities that
you can use to teach a child good conversation skills. Learn
more:

Peek-a-Boo Day: Make today “Peek-A-Boo Day.” See how
many times and ways you can play peek-a-boo with your
child.
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Mama Talk Time is for parents to come and talk with other
parents about being parents! Wednesdays 9-11am at
Longmont YMCA 950 Lashley St.

Join UNC-TV at School Street ELC on Jan. 2 at 9am for a
FREE Sesame Street in Communities' workshop! Register
here:

3 ’| Playing with water is fun! Talk to your child about
,,Mf_.. his actions bathing in the tub or splashing in puddles.

m

«
} Playing with water is fun! Talk to your child about
w his actions bathing in the tub or splashing in puddles.

>
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Music is a "brain stretcher” for toddlers! It supports all
Jareas of learning and brain growth. Tips to incorporate music
every day:

\/ Music is a "brain stretcher” for toddlers! It supports all

areas of learning and brain growth. Tips to incorporate music
every day:
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Focus GrRoup PrRoTocoL POWER POINT — SPANISH

Bright by Text

IOResearch

Gracias por su participacion!

La confidencialidad

Vamos a usar la grabadora hoy para ayudarnos recordar lo que dicen.
Marzano Research no va a dar ningunos nombres a Bright by Text.

Todo el comentario de hoy ponemos juntos, sin nombres.

Si no se siente comodo en cualguier momento, se puede salir o se puede
demander que se saque su comentario del reporte

Sus opiniones y comentarios son muy importantes. Gracias por darlos. Vale
mucho a Bright by Text y va a mejorar su programa por padres y cuidadores.
Preguntas: Jeanette joyce@marzanoresearch.com
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El dia de Peek-a-Boo : Haga que hoy es “ el dia de Peek-
A-Boo.” Da cuenta de cuantas veces y de cuantas
maneras se puede jugar peek-a-boo con su hijo.

Unase con UNC-TV a School Street ELC el 2 de enero a o
por la manana para un taller GRATIS de Sesame Slreel en
la comunidad! Se registra aqui:
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La musica “estira el cerebro” de los nifios. Se apoye el aprender por todas partes y el crecer

del cerebro. Unas ideas de usar la musica cada dia:

La musica “estira el cerebro” de los nifios. Se apoye el aprender por todas partes y ef crecer del

cerabro. Unas ideas de usar la misica cada dia:
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PARTICIPANT INFORMATION FORM — SPANISH-SPEAKING GROUP ONLY

Forma de informacidn de los miembros del grupo

1. ;Cuantos hijos hay en la familia?
2. Las edades de los hijos
3. Elidioma que se usamas en casa inglés/ espafiol/ otro
4. ;Tiene Ud. seguro de salud privado? Si /no /Prefiero que no conteste
5. ¢Doénde obtiene Ud. la informacién de ser padre? (marque todas respuestas apropiadas)

[J Lafamilia o los amigos

[0 Google

[J  Elmédico

[0 Los maestros o los proveedores de cuidado infantil

[J Ellider religioso

[0 Lasredes sociales como Facebook, Instagram, Pinterest

[l Los sitios web de ser padre

[ Los libros de ser padre

| Las apps de ser padre

(1 Otro (por favor escribalo aqui)
6. ;Cudles canales de television mira Ud.?
7. Mira Ud. PBS Si/ no Univisién si /no
8. (A cudles estaciones de radio escucha Ud.?
9. (Tiene Ud. un teléfono celular? Si/ no
10. ;Tiene el teléfono un plan de data? Si/no
11. ;Tiene el teléfono los mensajes de texto sin limites? Si/no
12. ;Ha descargado alguna vez una app de ser padre? Si/no

13. ;Se ha apuntado para algin programa de textos?
14. Por favor indique si tiene Ud. confianza en estos recursos de ser padre:

El recurso Si, tengo confianza No tengo confianza No lo conozco

PBS Kids

Vroom

El departamento de
salud y servicios
humanos

La academia americana
de los pediatricos
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The research department at Marzano Research supports partners in improving education
systems, practices, and outcomes for all learners.

Founded in 2008, Marzano Research began working with state and local education
organizations and practitioners to understand the challenges they face and support them
in defining the questions, conducting the research, and implementing the answers to
enhance educational results.

Today, Marzano Research has grown to become one of the leading research organizations
in the country, providing rigorous research, evaluation, and technical assistance to
federal, state, local, and private partners. As part of that work, we serve as the lead for the
Regional Education Laboratory in the central region, working with state and local
education agencies in seven states as thought partners and researchers to address some
of the most challenging issues in education.
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Appendix C

PARENT STRESS SCALE

PARENT STRESS SCALE (BBT)

Table C1. 1 am happy in my role as a parent

Strongly Disagree 4.1 27

Disagree 1.1 7
Undecided 2.7 18
Agree 25.8 171
Strongly Agree 66.4 440
Total 663

Table C2. There is little or nothing | wouldn’t do for my child(ren) if it was necessary

Strongly Disagree 1.8 12

Disagree 1.8 12

Undecided 1.1 7

Agree 10.8 71
Strongly Agree 84.5 556
Total 658

Table C3. Caring for my child(ren) sometimes takes more time and energy than | have to give

Strongly Disagree 6.2 41
Disagree 18.6 123
Undecided 7.4 49
Agree 48.1 319
Strongly Agree 19.8 131
Total 663
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Table C4. | sometimes worry whether | am doing enough for my child(ren)

Strongly Disagree 3.8 25
Disagree 13.4 89

Undecided 8.3 55
Agree 46.8 310
Strongly Agree 27.6 183
Total 662

Table C5. | feel close to my child(ren)

Strongly Disagree 0.6 4

Disagree 0.2 1

Undecided 1.8 12
Agree 22.8 151
Strongly Agree 74.7 495
Total 663

Table C6. | enjoy spending time with my child(ren)

Strongly Disagree 0.6 4

Disagree 0.2 1

Undecided 1.2 8
Agree 211 140
Strongly Agree 76.9 510
Total 663
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Table C7. My child(ren) is an important source of affection for me

Strongly Disagree 0.2 1

Disagree 1.7 11

Undecided 3.3 22
Agree 30.2 200
Strongly Agree 64.7 429
Total 663

Table C8. Having child(ren) gives me a more certain and optimistic view for the future

Strongly Disagree 0.3 2
Disagree 4.2 28
Undecided 15.4 102
Agree 324 215
Strongly Agree 47.7 316
Total 663

Table C9. The major source of stress in my life is my child(ren)

Strongly Disagree 23.1 153
Disagree 43.4 288
Undecided 12.7 84
Agree 17.8 118
Strongly Agree 3.0 20
Total 663
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Table C10. Having child(ren) leaves little time and flexibility in my life

Strongly Disagree 6.0 40
Disagree 30.3 201
Undecided 14.6 97
Agree 37.0 245

Strongly Agree 12.1 80
Total 663

Table C11. Having child(ren) has been a financial burden

Strongly Disagree 17.4 115
Disagree 46.4 307
Undecided 14.5 96
Agree 18.6 123
Strongly Agree 3.2 21
Total 662

Table C12. It is difficult to balance different responsibilities because of my child(ren)

Strongly Disagree 12.2 81
Disagree 35.6 236
Undecided 15.0 99
Agree 32.0 212
Strongly Agree 5.1 34
Total 662
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Table C13. The behavior of my child(ren) is often embarrassing or stressful to me

Strongly Disagree 32.8 217
Disagree 44.6 295
Undecided 8.9 59
Agree 11.0 73
Strongly Agree 2.7 18
Total 662

Table C14. If | had it to do over again, | might decide not to have child(ren)

Strongly Disagree 73.8 489
Disagree 16.6 110
Undecided 5.9 39
Agree 2.6 17
Strongly Agree 1.2 8
Totals 663

Table C15. | feel overwhelmed by the responsibility of being a parent

Strongly Disagree 32.3 214
Disagree 37.7 250
Undecided 11.2 74
Agree 16.1 107
Strongly Agree 2.7 18
Total 663
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Table C16. Having child(ren) has meant having too few choices and too little control over my life

Strongly Disagree 33.3 221
Disagree 46.3 307
Undecided 12.4 82
Agree 6.6 44
Strongly Agree 1.4 9
Total 663

Table C17. | am satisfied as a parent

Strongly Disagree 0.8 5
Disagree 1.7 11
Undecided 3.6 24
Agree 39.3 260
Strongly Agree 54.7 362
Total 662

Table C18. I find my child(ren) enjoyable

Strongly Disagree 0.5 3

Disagree 0.2 1

Undecided 1.2 8
Agree 21.7 144
Strongly Agree 76.5 507
Total 663
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PARENT STRESS SCALE (HOME VIsIT)

Table C19. | have a child under three

I N NN

Yes 96.9 217
No 3.1 7
Total 224

Table C20.1am the primary/secondary caregiver

_m

Primary 97.3 218
Secondary 2.7 6
Total 224

Table C21.1am happy in my role as a parent

Strongly Disagree 4.0 9
Disagree 0 70
Undecided 0.4 1
Agree 18.8 42
Strongly Agree 76.7 171
Total 223
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Table C22. There is little or nothing | wouldn’t do for my child(ren) if it was necessary

Strongly Disagree 2.7 5

Disagree 0.9 2

Undecided 0 0

Agree 10.4 23
Strongly Agree 86.0 191
Total 222

Table C23. Caring for my child(ren) sometimes takes more time and energy than | have to give

Strongly Disagree 8.6 19
Disagree 31.2 69
Undecided 9.5 21
Agree 39.4 87
Strongly Agree 11.3 25
Total 221

Table C24.1sometimes worry whether | am doing enough for my child(ren)

Strongly Disagree 4.1 9
Disagree 18.6 41
Undecided 10.0 22
Agree 46.6 103
Strongly Agree 20.8 46
Total 221
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Table C25. | feel close to my child(ren)

Strongly Disagree 0.5 41

Disagree 0 0

Undecided 0.9 2

Agree 14.5 32
Strongly Agree 84.2 186
Total 221

Table C26. | enjoy spending time with my child(ren)

Strongly Disagree 0.5 1
Disagree 0 0
Undecided 0.9 2
Agree 16.7 37
Strongly Agree 81.9 181
Total 221

Table C27. My child(ren) is an important source of affection for me

Strongly Disagree 0.5 1

Disagree 0 0

Undecided 2.3 5
Agree 28.1 62
Strongly Agree 69.2 153
Total 221
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Table C28. Having child(ren) gives me a more certain and optimistic view for the future

Strongly Disagree 0.9 2
Disagree 4.1 9
Undecided 13.1 29
Agree 29.4 65
Strongly Agree 52.5 116
Total 221

Table C29. The major source of stress in my life is my child(ren)

Strongly Disagree 25.3 56
Disagree 51.6 114
Undecided 9.5 21
Agree 12.2 27
Strongly Agree 1.4 3
Total 221

Table C30. Having child(ren) leaves little time and flexibility in my life

Strongly Disagree 5.0 11
Disagree 31.7 70
Undecided 17.6 39
Agree 39.8 88
Strongly Agree 5.9 13
Total 221
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Table C31. Having child(ren) has been a financial burden

Strongly Disagree 17.6 39
Disagree 47.1 104

Undecided 14.0 31

Agree 18.6 41

Strongly Agree 2.7 6
Total 221

Table C32. Itis difficult to balance different responsibilities because of my child(ren)

Strongly Disagree 10.4 23

Disagree 40.3 89

Undecided 14.0 31

Agree 32.1 71

Strongly Agree 3.2 7
Total 221

Table C33. The behavior of my child(ren) is often embarrassing or stressful to me

Strongly Disagree 76.5 86
Disagree 15.4 108
Undecided 6.8 15
Agree 0.5 1
Strongly Agree 0.9 2
Total 221
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Table C34.If I had it to do over again, | might decide not to have child(ren)

Strongly Disagree 76.5 169
Disagree 15.4 34
Undecided 6.8 15
Agree 0.5 1
Strongly Agree 0.9 2
Total 221

Table C35. | feel overwhelmed by the responsibility of being a parent

Strongly Disagree 33.5 74
Disagree 38.9 86
Undecided 11.8 26
Agree 14.5 32
Strongly Agree 1.4 3
Total 221

Table C36. Having child(ren) has meant having too few choices and too little control over my life

Strongly Disagree 33.9 75
Disagree 53.4 118
Undecided 8.6 19
Agree 3.2 7
Strongly Agree 0.9 2
Total 221
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Table C37.1am satisfied as a parent

Strongly Disagree 0.9 2
Disagree 0 0
Undecided 3.6 1
Agree 36.2 44
Strongly Agree 59.3 175
Total 221

Table C38. | find my child(ren) enjoyable

Strongly Disagree 0.5 1
Disagree 0 0
Undecided 0.5 1
Agree 19.9 44
Strongly Agree 79.2 175
Total 221

COMPARISON GROUP (PARENT STRESS SCALE)

Note: Four Spanish-language responses not included

Table C39. I have a child under five

I N S

Yes 93.4 240
No 6.6 17
Total 257
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Table C40.1am the primary/secondary caregiver

I RN TN

Primary 96.0 215
Secondary 4.0 9
Total 224
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Table C41. Parent stress statements

]S)t_rongly Disagree Undecided Agree Strongly Agree Total
Statement 1sagree

I e e e e e e e I

3.6 8 0.9 2 27 5 22.3 50 71.0 159 224

I am happy in my
role as a parent.

There is little or
nothing I
wouldn't do for 4.5 10 0.9 2 0 0 9.4 21 85.3 191 224
my child(ren) if it
was necessary.

Caring for my
child(ren)
sometimes takes
more time and
energy than |
have to give.

8.9 20 20.5 46 7.6 17 46.0 103 17.0 38 224

[ sometimes
worry whether [
am doing enough
for my child(ren).

5.8 13 16.4 37 6.7 15 43.1 97 28.0 63 225

licelcloseliomysy | 2 0.9 2 1.8 4 15.1 34 813 183 225
child(ren).

I enjoy spending

time with my 0 0 0.9 2 0 0 19.1 43 80.9 180 225
child(ren).

My child(ren) is
an important
source of
affection for me.

0.9 2 1.3 3 1.3 3 29.8 67 66.7 150 225
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St_l‘ongly Disagree Undecided Agree Strongly Agree Total
Statement Disagree

reon | com | v [ come | paree | e oot com | rrm | ot |~

Having child(ren)
gives me a more
certain and 0 0 3.1 7 12.0 27 36.9 83 48.0 108 225
optimistic view
for the future.

The major source
of stress in my
life is my
child(ren).

18.2 41 42.2 95 15.1 34 20.4 46 4.0 9 225

Having child(ren)
leaves little time ~ ¢ , 18 26.2 59 124 28 409 92 12.4 28 225
and flexibility in

my life.

Having child(ren)
has been a 12.9 29 431 97 14.7 33 14.7 51 6.7 15 225
financial burden.

It is difficult to
balance different
responsibilities 9.3 21 35.6 80 13.3 30 35.1 79 6.7 15 225
because of my
child(ren).

The behavior of
my child(ren) is
often 28.4 64 45.8 103 8.9 20 14.2 32 2.7 6 225
embarrassing or
stressful to me.

If I had it to do

might decide not
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St_l‘ongly Disagree Undecided Agree Strongly Agree Total
Statement Disagree

reon | com | v [ come | paree | e oot com | rrm | ot |~

to have
child(ren).

[ feel
overwhelmed by
the responsibility
of being a parent.

27.6 62 42.2 95 9.3 21 18.7 42 2.2 5 225

Having child(ren)
has meant having
too few choices
and too little
control over my
life.

29.8 67 51.6 116 9.8 22 7.1 16 1.8 4 225

[ am satisfied as a
parent.

I find my

child(ren) 0.4 1 0.4 1 0.4 1 20.4 46 78.2 176 225
enjoyable.
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GENERAL INFORMATION

Home VisIT GRoOuP

Table C42. Health insurance

Private (through parent/

caregiver) 658 146
Medicaid or CHP 28.4 63

[ don’t know 1.4 3
Prefer not to respond 4.5 10
Total 222

COMPARISON GROUP

Table C43. Health insurance

Private (through parent/

caregiver) == LA
Medicaid or CHIP 38.2 86
[ don’t know 0.9 2
Prefer not to respond 4.0 9
Total 225
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PERCEPTION SURVEY

BBT—ABOUT YOU

Table C44 How they heard about BBT

T s T e T e

PBS Programming 66.9 420
Community Event 6.5 41
Website 2.7 17
Poster/Flyer 2.2 14

Other 21.7 136

Total 628

Table C45. Number of children under age eight whom respondent cares for

1 63.6 420
2 28.9 41
3 4.0 17
4 1.6 14
5 0.6 136
5+ 1.3 8
Total 628

M- MARZANO Research




Appendix C

Table C46. Relationship to child(ren) enrolled in BBT

Parent 86.3 542
Grandparent 9.1 57
Other Relative 2.1 13
Friend/Neighbor 0.5 3
Other Caregiver 2.1 13
Total 628

Table C47. Available resources

Total

T
Resource
8

Supportive family and

friends 92.0 578 6.7 42 1.3 628
Affordable Housing 59.7 375 31.8 200 8.4 53 628
Healthcare 90.9 571 7.2 45 1.9 12 628
Quality Childcare 54.8 344 22.8 143 22.5 141 628
Reliable Transportation  91.1 572 7.0 44 1.9 12 628

Table C48. Employment

Employed full-time outside of the home 37.3 233
Employed part-time outside of the home 16.0 100
Not employed and looking for work 6.9 43
Full-time homemaker 36.7 229
Student 3.0 19
Total 624
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Table C49. Family income

I T

Under $50,000 36.4 228
$50,000 to $75,000 18.7 117
Over $75,000 36.5 229
Do not know 8.5 53
Total 627

BBT—TECHNOLOGY

Table C50. Internet access

Do you have Internet/Wi-Fi access at home? m

Yes 94.3 774
No 5.6 46
N/A 0.1 1

Total 821

Table C51. Use in the past week

Resource
oL EEll phiono (o7 Ry 430 35.8 293 11.7 96 819
smartphone)
Smartphone 98.1 805 1.6 13 0.4 3 821
Computer 75.0 616 24.1 198 0.9 7 821
Tablet/iPad 58.8 483 37.8 310 3.4 28 821
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Table C52. Mobile phone Internet access

Does your mobile/smart phone have Internet access? m

Yes 99.4 816
No 0.5 4
N/A 0.1 1

Total 821

Table C53. Mobile phone data plan

Does your mobile/smart phone have an unlimited data/Internet plan? m

Yes 63.0 517
No 36.3 298
N/A 0.7 6

Total 821

Table C54. Mobile phone push notification

Do you actively use push notifications/alerts from apps on your
i Count
mobile/smart phone?

Yes 70.5 579
No 28.1 231
N/A 1.3 11
Total 821

Table C55. Mobile phone text plan

Does your mobile/smart phone have an unlimited text message plan? m

Yes 96.2 790
No 3.4 28
N/A 0.4 3

Total 821
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Table C56. Mobile phone parenting app

Have you ever downloaded a parenting app? m

Yes 64.4 529
No 34.7 285
N/A 0.9 7
Total 821
Table C57. Use of mobile phone
Resource
Text/SMS 98.4 806 1.2 10 0.4 3 819
Email 88.1 723 11.1 91 0.9 7 821
Take photos/videos 99.0 813 0.9 7 0.1 1 821
Browse Internet 95.1 781 4.4 36 0.5 4 821
Social media (e.g.,
Facebook, Snapchat, 81.0 665 17.8 146 1.2 10 821
Twitter)
Watch videos (e.g, 780 640 218 179 0.2 2 821
YouTube)
Listen to music 78.7 645 21.0 172 0.4 3 820
Play games 45.3 372 54.0 443 0.7 6 821
Subscribe to text
programs other than 41.6 340 57.3 469 1.1 9 818
BBT
Browse parenting 64.8 531 34.6 283 0.6 5 819
websites
Use parenting apps 45.2 370 54.0 442 0.9 7 819
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BBT—FEEDBACK

Table C58. Age appropriate

Are the messages you receive from BBT relevant/appropriate for your PR
child’s age?

Yes 96.2 739
No 3.8 29
Total 768

Table C59. Local events

Have you received a BBT message about local events in your PR
community?

Yes 32.5 249
No 67.5 518
Total 767

Table C60. Local event attendance

Have you ever attended a local event as a result of receiving a BBT GOt
message?

Yes 10.8 83
No 89.2 684
Total 767

Table C61. Confidence in child’s development

Has BBT helped you feel more confident/informed about your child’s o
development?

Yes 91.8 705
No 8.2 63
Total 768
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Table C62. Recommendation of BBT

Have you ever recommended BBT to others? m

Yes 68.7 528
No 31.3 241
Total 769

Table C63. Likely to recommend

How likely are you to recommend BBT to others? m

Detractors (not likely) 13.1 101
Passive 27.4 211
Promoters (likely) 59.4 457
Total 769

Table C64. Tracking

If there was an app feature that helped you to track your child's PR
development, would you use it?

Yes 93.5 717
No 6.5 50
Total 767
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Home VisiT—ABoOUT YOu

Table C65. Number of children under age 8 that respondent cares for

1 57.0 127
2 29.6 66
3 9.4 21
4 2.7 6
5 0.4 1
5+ 0.9 2
Total 223

Table C66. Relationship to child(ren)

Parent 98.7 220
Grandparent 0.9 2

Other 0.4 1

Total 223

Table C67. Available resources

e e T

Resource

Percent Count Percent Count Percent Count Count
Supportive familyand = o33 59 6.3 14 0.4 1 223
friends
Affordable Housing 60.5 135 32.7 73 6.7 15 223
Healthcare 98.2 219 1.3 3 0.4 1 223
Quality Childcare 55.2 123 22.0 49 22.9 51 223
Reliable Transportation 96.4 215 3.1 7 0.4 1 223
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Table C68. Family income

I T

Under $50,000
$50,000 to $75,000
Over $75,000
Total

29.6
23.8
46.6

66
53
104
223

Table C69. Employment

Employed full-time outside of the home
Employed part-time outside of the home
Not employed and looking for work
Full-time homemaker
Student

Total

HoME VISIT—TECHNOLOGY

39.5
17.9
4.5
34.1
4.0

88
40
10
76
9
223

Table C70. Internet access

Do you have Internet/Wi-Fi access at home? m

Yes
No

Total

M- MARZANO Research
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Table C71. Use in the past week

Resource
oo [ o | e | oo L poen | com | com
Mobile/Cell phone 58.3 130 34.5 77 7.2 16 223
(not smart phone)
Smart phone 97.3 217 1.8 4 0.9 2 223
Computer 78.9 176 20.2 45 0.9 2 223
Tablet/iPad 53.8 120 44.4 99 1.8 4 223

Table C72. Mobile phone Internet access

Does your mobile/smart phone have Internet access? m

Yes 98.7 220
No 0.4 1
N/A 0.9 2
Total 223

Table C73. Mobile phone data plan

Does your mobile/smart phone have an unlimited data/Internet plan? m

Yes 52.0 116
No 46.2 103
N/A 1.8 4
Total 223
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Table C74. Mobile phone push notification

Do you actively use push notifications/alerts from apps on your
i Count
mobile/smart phone?

Yes 57.0 127
No 40.4 90
N/A 2.7 6
Total 223

Table C75. Mobile phone text plan

Does your mobile/smart phone have an unlimited text message plan? m

Yes 92.8 207
No 4.9 11
N/A 2.2 5
Total 223

Table C76. Mobile phone parenting app

Have you ever downloaded a parenting app? m

Yes 65.0 145

No, but [ am interested in doing so 14.3 32
No 17.9 40

I am not sure 2.7 6
Total 223
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Table C77. Use of mobile phone

Resource
e ] coun | perert | oo | percen | oot | came
Text/SMS 95.1 212 3.1 7 1.8 4 223
Email 96.0 214 2.7 6 1.3 3 223
Take photos/videos 96.9 216 2.2 5 0.9 2 223
Browse Internet 95.5 213 4.0 9 0.4 1 223
Social media (e.g.,
Facebook, Snapchat, 83.0 185 16.1 36 0.9 2 223
Twitter)
Bl eileus (B4, 73.1 163 26.5 59 0.4 1 223
YouTube)
Listen to music 74.9 167 24.7 55 0.4 1 223
Play games 42.2 94 56.5 126 1.3 3 223
Subscribe to text
programs other than 26.0 58 70.0 156 4.0 9 223
BBT
IO [PEIEAL 71.3 159 27.4 61 13 3 223
websites
Use parenting apps 49.3 110 48.9 109 1.8 4 223

Home VisiT—BBT FEEDBACK

Table C78. BBT enroliment

Do you receive messages from BBT? m

Yes 27.8 62
No 72.2 161
Total 223
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Table C79. Age appropriate

Are the messages you receive from BBT relevant/appropriate for your PR
child’s age?

Yes 98.4 62
No 1.6 1
Total 63

Table C80. Local events

Have you ever received a message from BBT about local events in o
your community?

Yes 22.2 14
No 77.8 49
Total 63

Table C81. Local event attendance

Have you ever attended a local event as a result of receiving a BBT COnnT
message?

Yes 12.7 8
No 87.3 55
Total 63

Table C82. Confidence in child’s development

Has BBT helped you feel more confident/informed about your child’s
Count
development?

Yes 85.7 54
No 14.3 9
Total 63
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Table C83. Recommendation of BBT

Would you recommend BBT to someone else? m

0-not at all likely 0 0
1 0 0
2 0 0
3 1.6 1
4 1.6 1
5 9.5 6
6 6.3 4
7 12.7 8
8 12.7 8
9 68.7 528
10-I would recommend 50.8 32
Total 63

Table C84. Tracking

If there was an app feature that helped you to track your child's
; Count
development, would you use it?

Yes 93.7 59
No 4.8 3
N/A 1.6 1
Total 63
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Table (C85. Playing with water—photo/image preference

Playing with water is fun! Talk to your child about his actions bathing
. . . . Count
in the tub or splashing in puddles. Is picture A or B more engaging?

Picture A (Photo) 24.2 15
Picture B (Clip Art) 71.0 44

Neither 4.8 3
Total 62

Table C86. Playing with instruments—photo/image preference

Music is a "brain stretcher" for toddlers! It supports all areas of

learning and brain growth. Tips to incorporate music every day:
Is option A or B more engaging?

Picture A (Photo) 91.9 57
Picture B (Clip Art) 6.5 4
Neither 1.6 1
Total 62

ComMPARISON—ABOUT YOU

Table C87. Preferred language

Which language do you prefer? / ¢Cual idioma se prefiere? m

English/ingles 82.7 225
Spanish/espafiol 17.3 47
Total 272
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Table C88. Number of children under age eight that respondent cares for / hijos (que tienen menos
de ocho afios) tiene o cuida

Number of T
Children =

English/ingles Spanish/espafiol  English/ ingles Spanish/espafiol

1 45.5 29.3 87 12
2 30.4 36.6 58 15
3 20.4 22.0 39 9
4 2.6 7.3 5 3
5 1.0 0 2 0
5+ 0 49 0 2
Total 191 41

Table C89. Relationship to child(ren) / parentesco con el hijo / los hijos

Eﬁiizz/ Spanish/espanol English/ingles Spanish/espafiol

Parent/padre 86.7 73.2 163 30

Grandparent/abuelo 5.3 0 10 0

Other rela.ltlve / otro 27 14.6 5 6

pariente

Friend_/neighbor // 16 49 3 2
amigo/vecino

Other Caregiver / otro 3.7 7.3 7 3

Total 188 41
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Table C90a. Available resources / recursos accesibles

Total

v [ w [ wa
Resource
eren | o | prcnt | coun | perant | count | cout_
6 4

Supportive family and

friends 94.8 181 3.1 2.1 191
Affordable Housing 66.5 127 29.8 57 3.7 7 191
Healthcare 81.2 155 15.7 30 31 6 191
Quality Childcare 72.8 139 19.4 37 7.9 15 191
Reliable Transportation 75.9 145 21.5 41 2.6 5 191

Table C90b. Available resources / recursos accesibles

Total

v | ow [ owa
Resource
eren | o | prcnt | coun | prant | count | cout
29 9.8 4 8 41

La familia y amigos que

70.7 19.5
me apoya
La vivienda asequible 56.1 23 14.6 6 29.3 12 41
La asistencia medica 73.2 30 17.1 7 9.8 4 41
Bl auitdkilo delos s 31 12.2 5 12.2 5 41
de calidad
R SO 2Tl 92.7 38 49 2 2.4 1 41

confiable
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Table C91. Employment/empleo

Current employment / situacion de
empleo

English/ Spanish/ English/ Spanish/
ingles espafiol ingles espafiol

Employed full-time outside of the
home / Trabajo de tiempo complete 72.3 12.2 138 5
afuera de la casa

Employed part-time outside of the

home / Trabajo medio tiempo afuera 13.1 22.0 25 9
de la casa
Not employed and looklpg for work / 31 98 6 4
Busco trabajo
Full-time horpemaker / Estoy en casa 8.4 512 16 21
de tiempo completo
Student/estudiante 3.1 4.9 6 2
Total 191 41

Table C€92. Family income / ingreso anual del hogar

English/ingles Sei?:)gifsxgl/ English/ ingles Sé?s;r:fslgl/
Under/menos $50,000 30.9 90.2 59 37
$50,000 to $75,000 27.2 9.8 52 4
Over/mas $75,000 41.9 0 80 0
Total 191 41
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CoMPARISON GROUP—TECHNOLOGY

Table C93. Internet access / acceso a Internet

Do you have
Internet/Wi-Fi access at
home? /
éTiene Ud. el “wifi” en
casa?
. Spanish/ o Spanish/
English/ingles e English/ingles e
Yes 95.2 73.0 177 27
No 4.3 27.0 8 10
N/A 0.5 0% 1 0
Total 186 37
Table C94a. Use in the past week
Resource
ecr | ot | e | o | eert | com | come
Mobile/Cell phone(not = 5, ;45 39.6 74 4.3 8 187
smartphone)
Smart phone 86.5 160 11.4 21 2.2 4 185
Computer 74.7 139 23.7 44 1.6 3 186
Tablet/iPad 68.1 126 29.2 54 2.7 5 185
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Table C94b. Uso la semana pasada

T
Recurso
eren | ot | prent | coun | prant | coun

Teléfono movil/celular

(pero que no es un 81.1 30 18.9
“Smart Phone”)
“Smart Phone” 78.4 29 21.6
La Computadora 32.4 12 64.9
La tableta/”iPad” 18.9 7 75.7

24
28

Total

37

37
37
37

Table C95. Mobile phone Internet access

Does your mobile/smart phone have Internet
access? /

¢éTiene su teléfono movil/celular/” Smartphone” el
acceso al internet?

English/  Spanish/ English/ Spanish/

ingles
Yes 95.7
No 2.2
N/A 2.2

Total

M- MARZANO Research
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Table C96. Mobile phone data plan

Does your mobile/smart phone have an
unlimited data/Internet plan? / é¢Tiene su

teléfono mévil/celular/”Smartphone” un
plan de datos sin limites?

English/ Spanish/ English/ Spanish/

ingles espafiol ingles espafiol
Yes 69.7 54.1 129 20
No 27.0 45.9 50 17
N/A 3.2 0% 6 0
Total 185 37

Table C97. Mobile phone push notification

Do you actively use push notifications/alerts from
apps on your mobile/smart phone? /

éSon activadas las notificaciones “push” en su
teléfono mévil/”smartphone”?

English/ Spanish/ English/ Spanish/

ingles espafiol ingles espafiol
Yes 68.4 45.9 128 17
No 28.3 37.8 53 14
N/A 3.2 16.2 6 6
Total 187 37
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Table C98. Mobile phone text plan

Does your mobile/smart phone have an
unlimited text message plan? /

éTiene Ud. el plan de mensajes de “text”
sin limites en su teléfono mavil/
“smartphone”?

English/ Spanish/ English/ Spanish/

ingles espafiol ingles espafiol
Yes 89.2 89.2 166 33
No 8.6 10.8 16 4
N/A 2.2 0% 4 0
Total 186 37

Table C99. Mobile phone parenting app

Have you ever downloaded a parenting app? / éHa
- Count
descargada un “app” de ser padre alguna vez?

English/ Spanish/ English/ Spanish/
ingles espafiol ingles espafiol

Yes/si 62.9 13.5 117 5

No, but [ am inteirs'f;ureélsig I?ﬁi;% :1?) / No, pero tengo 18.8 40.5 35 15
No 15.1 43.2 28 16

[ am not sure / No estoy seguro 3.2 2.7 6 1
Total 186 37
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Table C100a. Use of mobile phone

Activity
e ] coun | perert | oo | percen | oot | came
Text/SMS 90.9 170 6.4 12 2.7 5 187
Email 75.8 141 21.0 39 3.2 6 186
Take photos/videos 86.6 162 11.8 22 1.6 3 187
Browse Internet 88.2 165 9.1 17 2.7 5 187
Social media (e.g.,
Facebook, Snapchat, 79.1 148 18.7 35 2.1 4 187
Twitter)
Bl eileus (B4, 69.0 129 27.8 52 3.2 6 187
YouTube)
Listen to music 80.7 151 15.5 29 3.7 7 187
Play games 59.7 111 37.1 69 3.2 6 186
Subscribe to text
programs other than 53.2 99 41.9 78 4.8 9 186
BBT
BATETTSE DAEE I 68.3 127 30.6 57 1.1 2 186
websites
Use parenting apps 56.5 105 41.4 77 2.2 4 186
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Table C100b. Uso del teléfono movil

Actividad
ecert | ot | e | o | eert | come | comt
Text/SMS 94.6 35 5.4 2 0 0 37
Email 64.9 24 35.1 13 0 0 37
Hace fotos/video 83.8 31 13.5 5 2.7 1 37
Navega por internet 83.8 31 13.5 5 2.7 1 37

Medios sociales (por
ejemplo: Facebook, 83.8 31 10.8 4 5.4 2 37
Snapchat, Twitter)

Mira videos (por

Sainlos Tonlnse) 94.6 35 5.4 2 0 0 37
Escucha la musica 94.6 35 5.4 2 0 0 37
Juega los juegos 45.9 17 54.1 20 0 0 37
Se subscribe a los
programas de textos (no 8.3 3 75.0 27 16.7 6 36
incluye BBT)
Navega los “websites™ ., , 17 47.2 17 5.6 2 36
de ser padre
Usa “apps” de ser padre 22.2 8 72.2 26 5.6 2 36

CoMPARISON GROUP—BBT FEEDBACK

Table C101. BBT enrollment

Do you receive messages from BBT? / Recibe Count
mensajes de Bright by Text (BBT)?

English/ Spanish/ English/ Spanish/

ingles espafiol ingles espafiol
Yes / si 49.7 10.8 94 4
No 50.3 89.2 95 33
Total 189 37
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Table C102. Age appropriate

Are the messages you receive from BBT
relevant/appropriate for your child’s age? / éSon

los mensajes que recibe Ud. de “Bright by Text”
(BBT) pertinentes/apropiados para la edad de su
hijo?

English/ Spanish/ English/ Spanish/

ingles espafiol ingles espafiol
Yes / si 91.4 100% 85 3
No 7.5 0% 7 0
N/A 1.1 0% 1 0
Total 93 3

Table C103. Local events

Have you ever received a BBT message about local
events in your community? / ¢Ha recibido un

mensaje de Bright by Text (BBT) de un evento en la
comunidad?

English/ Spanish/ English/ Spanish/

ingles espafiol ingles espafiol
Yes / si 75.5 33.3 71 1
No 24.5 66.7 23 2
Total 94 3
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Table C104. Local event attendance

Have you ever attended a local event as a result of
receiving a BBT message? / ¢Ha asistido a un

evento local como consecuencia de recibir un
mensaje de Bright by Text (BBT)?

English/ Spanish/ English/ Spanish/

ingles espafiol ingles espafiol
Yes /si 25.5 66.7 24 2
No 74.5 333 70 1
Total 94 3

Table C105. Confidence in child’s development

Has BBT helped you feel more confident/informed
about your child’s development? / ¢Ha ayudado a

Ud. el Bright by Text (BBT) con sentir mas seguro o
informado de la crianza de su hijo?

English/ Spanish/ English/ Spanish/

ingles espafiol ingles espafiol
Yes 74.2 66.7 69 2
No 25.8 333 24 1
Total 93 3
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Table C106. Recommendation of BBT

Would you recommend BBT to someone else? /
. . . Count
é¢Recomendaria Bright by Text (BBT) a otra persona?

English/ Spanish/ English/ Spanish/
ingles espafiol ingles espafiol

0-not at all likely / no lo recomende 2.2 0 2 0
1 0% 0 0 0

2 1.1 0 1 0

3 5.4 33.3 5 1

4 2.2 0 2 0

5 1.1 0 1 0

6 3.2 0 3 0

7 5.4 0 5 0

8 60.2 0 56 0

9 10.8 0 10 0

10-I would recommend / lo recomendaria 8.6 66.7 8 2
Total 93 3

Table C107. Tracking

If there was an app feature that helped you to track
your child's development, would you use it? / ¢Si

exista una app que le ayuda recordar el desarrollo
de su hijo, lo usaria?

English/ Spanish/ English/ Spanish/
ingles espafiol ingles espafiol

Yes 95.7 66.7 89 2
No 3.2 33.3 3 1
N/A 1.1 e 1 0
Total 93 3
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Table C108. Playing with water—photo/image preference

Playing with water is fun! Talk to your child about his actions bathing
. .. . . Count
in the tub or splashing in puddles. Is picture A or B more engaging?

Picture A (Photo) 70.7 65
Picture B (Clip Art) 27.2 25
Neither 2.2 2
Total 92

Table C109. Playing with instruments—photo/image preference

Music is a "brain stretcher" for toddlers! It supports all areas of

learning and brain growth. Tips to incorporate music every day:
Is option A or B more engaging?

Picture A (Photo) 80.4 74
Picture B (Clip Art) 18.5 17
Neither 1.1 1
Total 92
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The research department at Marzano Research supports partners in improving education
systems, practices, and outcomes for all learners.

Founded in 2008, Marzano Research began working with state and local education
organizations and practitioners to understand the challenges they face and support them
in defining the questions, conducting the research, and implementing the answers to
enhance educational results.

Today, Marzano Research has grown to become one of the leading research organizations
in the country, providing rigorous research, evaluation, and technical assistance to
federal, state, local, and private partners. As part of that work, we serve as the lead for the
Regional Education Laboratory in the central region, working with state and local
education agencies in seven states as thought partners and researchers to address some
of the most challenging issues in education.
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